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Introduction

Faculty of Management of Comenius University in Bratislava was established in 1991. Its main function is to train and educate students of higher education in the field of management. This field of study is relatively new to the university education in Slovakia being taught only since 1990.

The faculty offers both Bachelor’s and Master’s degree studies in the study programs Management and International Management and PhD study program in the study programs Management and Business Management. In 2006, the faculty has regained its rights for awarding the scientific-pedagogical degrees of “docent” and “profesor”.

In the first three years of the Bachelor’s degree study students acquire basic knowledge about individual areas of management and related science fields through subjects like Introduction to Management, Accounting, Economics, Mathematics, Statistics, Personal Management, Operational Management, Information Technology, Financial Management, Marketing etc. The Bachelor’s degree study ends with successfully completing the state examination and the defense of bachelor thesis.

In the fourth and fifth year of the study students chose their specialization and acquire specific knowledge from individual areas of management. Regarding the content, the fourth and fifth year of the study is equivalent to MBA (Master of Business Administration). The study ends with successfully completing the state examination and defending of the diploma thesis.

Part of the faculty’s educational process is performed in English. The faculty also early reacted to the perspective of Slovakia’s joining EU and pays a great attention to teaching French and German and also subjects in these languages in the study program International Management. This enables our students to participate in work and study stays abroad, especially in the highly developed “old” EU countries. In the size of the number of sent and received students in the programs Socrates and Leonardo Faculty of Management is the leader among the CU faculties.

Graduates of FM CU have been successful in finding appropriate professional positions in various fields and places ranging from domestic, foreign or international companies to government administration organizations, in research and development and educational institutions. We are proud that our graduates also teach in the prominent American business schools, trade at famous London financial markets and have been placed in prominent positions in major Slovak banks.

Our students’ potential to influence their future professional perspectives is enhanced by their desire to undergo a high quality educational preparation which can be best underpinned by self-discipline and initiative embracing of opportunities to acquire practical experience. The Bratislava region is a perfect environment for our education process, as it can be characterized as a favorable economic microclimate with high concentration of international corporations, successful domestic companies, key government organizations, embassies of many of the world’s countries and agencies of international organizations. Our teachers of course contribute to the success of this process greatly by stressing the importance of delivering instructions that are both current and usable. The high-quality education process viewed in this very practical context is our priority number one. I wish all the best to the students and employees of Faculty of Management Comenius University in accomplishing this objective.

The Dean of FM CU
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	department of Education

( +421 2/59 24 43 39

( pdo@rec.uniba.sk
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FACULTY ADMINISTRATION

DEAN

Prof. RNDr. Jozef Komorník, DrSc.
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SCIENTIFIC COUNCIL OF FM CU

Prof. RNDr. Jozef Komorník, DrSc. - chairman
Dean of FM CU

Members:
	Assoc. Prof. Ing. Ľubica Bajzíková, PhD.
FM CU Bratislava
	Prof. Ing. Andrej Piškanin, PhD.
FM CU Bratislava

	Assoc. Prof. Ing. Gabriela Bartáková, PhD
FM CU Bratislava
	Prof. Ing. Peter Plavčan, PhD.
Ministry of Education, Slovak Republic

	Assoc. Prof. Ing. Viera Cibáková, PhD.
VSEMVS Bratislava
	Prof. Ing. Ján Rudy, PhD.
FM CU Bratislava

	Assoc. Prof. RNDr. Michal Greguš, PhD.
FM CU Bratislava
	Assoc. Prof. PhDr. Rozália Sulíková, PhD.
FM CU Bratislava

	RNDr. Zuzana Kovačičová
FM CU Bratislava
	Assoc. Prof. RNDr. Ľudomír Šlahor, PhD.
FM CU Bratislava

	Prof. Ing. Štefan Majtán, PhD.
University of Economics, Bratislava
	Assoc. Prof. Mgr. Peter Štarchoň, PhD.
FM CU Bratislava

	Assoc. Prof. JUDr. Daniela Nováčková, PhD.
FM CU Bratislava
	Assoc. Prof. PhDr. Magdaléna Samuhelová, PhD.
FM CU Bratislava

	Prof. Ing. Jozef Papula, PhD.
FM CU Bratislava
	Assoc. Prof. Ing. Zoltán Takács, PhD.
FM CU Bratislava

	Assoc. Prof. Ing. Anna Pilková, PhD., MBA
UniBanka Plc., Bratislava
	


DEAN’S ADVISORY BOARD

Prof. RNDr. Jozef Komorník, DrSc.
Dean

	Assoc. Prof. Ing. Ľubica Bajzíková, PhD.
Head of Department of Management
	Assoc. Prof. Ing. Gabriela Bartáková, PhD.
Vice Dean for Faculty Development, Ph.D. and Part Time Study

	Assoc. Prof. RNDr. Michal Greguš, PhD.
Vice Dean for International Relations
	Mgr. Soňa Szabóová
Administrative Director

	RNDr. Zuzana Kovačičová
Vice Dean for Legal Affairs and PR
	Prof. Ing. Jozef Papula, PhD.
Vice Dean for Undergraduate Study

	Prof. Ing. Ján Rudy, PhD.
WEMBA Director
	Assoc. Prof. PhDr. Magdaléna Samuhelová, PhD.
Chairman of the Academic Senate FM CU

	Assoc. Prof. PhDr. Rozália Sulíková, PhD.
Vice Dean for Science and Research
	Assoc. Prof. Mgr. Peter Štarchoň, PhD
Head of Department of Marketing


ACADEMIC SENAT OF FM CU

	Employee members:


	Student members:

	Assoc. Prof. Ing. Ľubica Bajzíková, PhD.

PhDr. Viera Bennárová

Assoc. Prof. Ing. Milan Fekete, PhD.

Ing. Miloslav Chalupka

Assoc. Prof. JUDr. Daniela Nováčková, PhD.
Assoc. Prof. PhDr. Magdaléna Samuhelová, PhD.

Assoc. Prof. RNDr. Ľudomír Šlahor, PhD.

Assoc. Prof. Mgr. Peter Štarchoň, PhD.

Assoc. Prof. Ing. Zoltán Takács, PhD.

Mgr. Dagmar Weberová, PhD.


	Rastislav Mikuláš

Peter Varga

Jozef Glasnák

Michal Lietava

Ladislav Lopata




Members of the Comenius University academic senat

	PhDr. Viera Bennárová

Assoc. Prof. PhDr. Magdaléna Samuhelová, PhD.

Assoc. Prof. Mgr. Peter Štarchoň, PhD.
	Michal Petrík

Matej Polák


DEPARTMENTS

	DEPARTMENT OF MANAGEMENT

KMN

The head:

Assoc. Prof. Ing. Ľubica Bajzíková, PhD.

( lubica.bajzikova@fm.uniba.sk

	DEPARTMENT OF ECONOMICS 

AND FINANCE

KEF

The head:

Prof. RNDr. Jozef Komorník, DrSc.

( jozef.komornik@fm.uniba.sk


	DEPARTMENT OF MARKETING

KMR

The head:

Assoc. Prof. Mgr. Peter Štarchoň, PhD.

( peter.starchon@fm.uniba.sk

	DEPARTMENT OF INFORMATION

SYSTEMS

KIS

The head:

Assoc. Prof. RNDr. Michal Greguš, PhD.

( michal.gregus@fm.uniba.sk


	DEPARTMENT OF STRATEGY

AND ENTREPRENEURSHIP

KSP

The head:

Prof. Ing. Jozef Papula, PhD.

( jozef.papula@fm.uniba.sk
	


CONSULTATIVE BOARDS OF THE DEAN

THE MANAGEMENT BOARD

The Management Board is the consultative committee of the dean. The members of the Board are the Dean, the Vice-Deans and the Administrative Director.
DEAN’S ADVISORY BOARD

The Faculty Board is a permanent advisory committee of the dean. The dean cooperates with the Board in the following fields: Outlining of the policy of the Faculty and its submission to the Academic Senate for approval, the development of the study program and its approval by the Scientific Council and by the Academic Senate, coordination of the activities of the Faculty in scientific research and foreign relations, preparation and approval of the Faculty budget and supervising of the activities of all the bodies of the Faculty besides the Academic Senate.

Its members are all members of the Management Board of the Faculty, the heads of departments, the representatives of the Academic Senate and the representatives of the Student Parliament. The Faculty Board discusses all important issues and problems of the management and activities of the Faculty.

OFFICES OF FM CU

Odbojárov 10

PO.Box 95

820 05 Bratislava 25

( http://www.fm.uniba.sk
	Administration Office:

( sd@fm.uniba.sk 

Administrative Director:

Mgr. Soňa Szabóová

(+421 2/50117 528

(+421 2/50117 527

( sona.szaboova@fm.uniba.sk
	Secretary of Administrative Director:

Mgr. Michaela Nikmonová

(+421 2/50117 526

(+421 2/50117 527

( sd@fm.uniba.sk


	Personnel Division:

Mgr. Marta Rybanská

(+421 2/50117 529

(+421 2/50117 527

( marta.rybanska@fm.uniba.sk

	Finance and Bookkeeping:

Danka Ďuračková

(+421 2/50117 516

( dana.durackova@fm.uniba.sk


	Facilities and Maintenance:

RNDr. Pavol Mišovic

(+421 2/50117 520

(+421 2/50117 527

( pavol.misovic@fm.uniba.sk

	Budget and Fiscal Planning:

Stanislava Mitková

(+421 2/50117 512

( stanislava.mitkova@fm.uniba.sk

	Mail, Administrative and Copy Services:

Libuše Loszeková

(+421 2/50117 413 (415)
	


STUDY DEPARTMENT

Odbojárov 10

P.O.Box 95

820 05 Bratislava 25

( so@fm.uniba.sk
Office Hours:

Mo: 1:00 - 3:00 p.m.
Tue-Thu: 9:30 - 11:30 a.m.

Head of the Department:

Ing. Iveta Drahošová

(+421 2/50117 465

(+421 2/50117 527

( iveta.drahosova@fm.uniba.sk
Staff:

	Yveta Kollárová

(+421 2/50117 466

( yveta.kollarova@fm.uniba.sk

	Helena Linderová

(+421 2/50117 463

( helena.linderova@fm.uniba.sk

	Mária Duchoňová

(+421 2/50117 467

( maria.duchonova@fm.uniba.sk
	Mgr. Petra Venclíčková

(+421 2/50117 464

( petra.venclickova@fm.uniba.sk


Part-time study

Mgr. Vlasta Konečná

(+421 2/50117 432

( vlasta.konecna@fm.uniba.sk
DEPARTMENT OF INTERNATIONAL RELATIONS

	Odbojárov 10

P.O.Box 95

820 05 Bratislava 25


	Head of the Department:

PhDr. Viera Bennárová

(+421 2/50117 478

(+421 2/50117 479

( viera.bennarova@fm.uniba.sk


DEPARTMENT OF SCIENCE AND RESEARCH

Odbojárov 10

P.O.Box 95

820 05 Bratislava 25

( ovv@fm.uniba.sk
	Head of the Department:

PhDr. Anna Bujnová, PhD.

(+421 2/50117 470

( anna.bujnova@fm.uniba.sk
	Staff:

Drahoslava Kissová

(+421 2/50117 480
( drahoslava.kissova@fm.uniba.sk


MANAGEMENT DEVELOPMENT AND APPLIED RESEARCH CENTRE

Odbojárov 10

P.O.Box 95

820 05 Bratislava 25

( mdc@fm.uniba.sk
	Assoc. Prof. Ing. Ľubica Bajzíková, PhD.

(+421 2/50117 507
( lubica.bajzikova@fm.uniba.sk
	Prof. Ing. Ján Rudy, PhD.

(+421 2/50117 521
( jan.rudy@fm.uniba.sk


Center for Management Development and Applied Research was founded with help and support of Cornell University as a project of Mellon Foundation.

WEEKEND EXECUTIVE MASTER OF BUSINESS ADMINISTRATION

OFFICE (WEMBA)

Offered on alternate weekends, WEMBA is a two and half year program that enables executives and professional managers to earn a Master of Business Administration diploma without career interruption. This program is designed to provide executives and managers with the capacity to operate successfully within the rapidly and continuously changing international business arena, especially with respect to conditions in Central and Eastern Europe.

Program Features:

· Flexible scheduling permits continued full-time employment

· Modeled according to the highly successful MBA program curriculum at the Webster University

· Enhancement of key management skills

· Integrated, top management approach

· Extensive use of practical, management-oriented case studies, simulations, and computer-assisted management games

· All courses stress the development of critical thinking and problem-solving capabilities for modern business

· Strengthening of English language verbal and written business communications capacities (all courses are conducted in English)

· Increased career opportunities and options

· Forging and expansion of a network of business contacts

Facilities:

· Modern computer laboratory with up-to-date central software

· A sophisticated on line disc access system for library research in current business journals of the Western world 

MBA - an Intensive Work Resulted in Knowledge and Skills

The teaching staff of this program are American professors from Webster University jointly with their Slovak partners trained in Pittsburgh.

A typical WEMBA weekend

A typical WEMBA weekend starts on Friday at 2:00 p.m. till 8:45 p.m. and on Saturday at 9:00 a.m. till 3:45 p.m. There is a one-hour break (for dinner on Friday and lunch on Saturday) and two 15-minute breaks (for coffee and other refreshments) each day.

Before the start of classes on Friday and Saturday, students usually gather in the WEMBA refreshment room for having a cup of coffee and informal discussions with other students. Since several students are traveling to Bratislava from remote locations in Slovakia and they stay overnight, there are evening meetings of students together with professors where students discuss various issues in a very relaxed atmosphere. Especially, students like discussions with professors from US since they can share and exchange their knowledge and experience gathered throughout many years of practice.

Studying itself

The aim of this program is to offer the studying managers the most information and knowledge. MBA as a program is successful only when the students can apply the knowledge learned directly into their job.

The class hour in the lecture form is a rare case. Majority of the program is oriented towards interactive discussions, team problem and case studies solving.

Most of the literature and case studies comes from the United States or Western Europe. To insure that knowledge and skills of managers correspond with local conditions, they are adopted to the area of Central and Eastern Europe. Mostly, these are cases from marketing and finance.

Each class day has an aim to find application of theoretical knowledge in the reality of business life. Students make their analytical and presentation skills better during the process of teaching. They are forced to discuss and present their opinion often. This way they are getting prepared to work in a very competitive environment.

WEMBA means also self-studying

There is a large personal library available to the students (gathered gradually) comprised of the freshest titles. Apart from the classes every other weekend, students must study a lot of supplementary literature, journals and case studies. To really be an active part of the classroom discussions, students must be sufficiently prepared for the special courses by reading the requested material prior to the class. During most of the courses, students create teams to work on solving particular case studies. This way they have a room to apply their knowledge and search for such a solving of the problem that could be used in a real situation.

Admission Requirements:

Candidates for admission to the WEMBA program will be evaluated in each of the following four areas:

· Professional experience

· Previous academic performance at the University level

· English language proficiency as measured by the results of the Test of English as a Foreign Language (TOEFL), and

· Test results from the Graduate Management Admission Test (GMAT)

All participants must have earned a University degree at least on the Bachelor level.

Also, students enrolled in the WEMBA program need to have access to a personal computer and software such as Microsoft Windows, Microsoft Office (Word, Excel), and Statgraphics for Windows.

Program Completion

The WEMBA program is scheduled to be completed in three (2,5) years. Upon completion of the program, graduates are awarded an MBA diploma. 

Tuition, Fees and other Expenses

The tuition for the complete Weekend Executive MBA program is 16,500€. This includes costs of the program plus participant’s textbooks, instructional materials, and on-site meals.

Travel expenses and other costs are the responsibility of the participant and/or the sponsoring company.

Application Procedure

To apply, candidates should submit the following material:

· Completed Application Form 

· Curriculum Vitae

· An officially certified English translation of an university diploma

· An officially certified English translation of an university transcript of academic records

· A Motivation Letter in English

· TOEFL and GMAT test results

· Two letters of recommendation preferably including one from a current employer

Contact:

	Odbojárov 10

P. O. Box 95

820 05 Bratislava 25

Slovak Republic

( mba@mba.sk

( http://www.mba.sk
	Director:
Prof. Ing. Ján Rudy, PhD.

(+421 2/50117 521
( jan.rudy@fm.uniba.sk



DEPARTMENTS

DEPARTMENT OF ECONOMICS AND FINANCE (KEF)
Odbojárov 10

P.O.Box 95

820 05 Bratislava 25

( kfe@fm.uniba.sk
(+421 2/50117 418

(+421 2/50117 418

	Head of the Department:

Prof. RNDr. Jozef Komorník, DrSc.

( jozef.komornik@fm.uniba.sk

	

	Secretary:

Mgr. Lucia Gáliková

( lucia.galikova@fm.uniba.sk
	Administration Office:

Magdaléna Jankovičová

( magdalena.jankovicova@fm.uniba.sk


	Full-time staff:
	

	Prof. Ing. Irena Hlavatá, PhD.
	RNDr. Stanislav Valko, CSc.

	Prof. RNDr. Jozef Komorník, DrSc.
	Mgr. Blanka Barátiová

	Assoc. Prof. JUDr. Daniela Nováčková, PhD.
	Mgr. Lucia Gáliková

	Assoc. Prof. PhDr. René Pawera, PhD.
	Ing. Michaela Húsovská

	Assoc. Prof. RNDr. Ľudomír Šlahor, PhD.
	RNDr. Zuzana Kovačičová

	Assoc. Prof. Ing. Zoltán Takács, PhD.
	Mgr. Anton Mrmus

	PhDr. Gabriela Bérešová, PhD.
	RNDr. Darina Saxunová

	PhDr. Želmíra Ozdínová, CSc.
	Ing. Zuzana Stoličná

	
	Jean-Florent Vuillet

	
	

	Full-time PhD. students:
	Visiting professor:

	PhDr. Martin Vozár
	Prof. Michel Doumont

	Mgr. Peter Jobb

Mgr. Silvia Šimková
	

	
	

	Part-time staff:
	

	Prof. Ing. Víťazoslav Balhar, PhD.
	Mgr. Henrich Eisner

	Prof. RNDr. Magda Komorníková, PhD.
	Ing. Tibor Nánási, CSc.

	Prof. Ing. Milan Ralbovský, PhD.
	Ing. Boris Šturc, CSc.

	Prof. Ing. Vladimír Zapletal, PhD.
	Ing. Alojz Štroffek, PhD.

	Assoc. Prof. RNDr. Ján Boďa, PhD.
	Ing. Jarmila Buchová

	Assoc. Prof. RNDr. Angela Handlovičová, PhD.
	Mgr. Andrea Mesiarová, PhD.

	Assoc. Prof. Ing. Božena Chovancová, PhD.
	Mgr. Anna Habánová

	Assoc. Prof. RNDr. Martin Knor, PhD.
	RNDr. Jana Kalická

	Assoc. Prof. Ing. Ľudmila Lipková, PhD.
	Ing. Mária Katerinková

	Assoc. Prof . Ing. Daniela Tkáčová, CSc.
	Mgr. Peter Struk

	Assoc. Prof. Ing. Ľudmila Štubňová, PhD.
	RNDr. Danuše Szőkeová

	Assoc. Prof. Ing. Viera Sysáková, PhD.
	Mgr. Ján Tóth

	Assoc. Prof. Ing. Valéria Nináčová, CSc.
	Ing. Mgr. Andrej Kramár

	Mgr. Ing. Juraj Chebeň, PhD.
	Ing. Ivana Lennerová

	RNDr. Tibor Walner
	Mgr. Stanislav Boledovič

	
	


The Department of Finance and Economics provides education in the subjects of Mathematics, Financial Mathematics, Economics, Financial Management, Financial Accounting and Analysis, International Economics Relations, World Economy and EU, Law of EU, Diplomatic Protocol, International Trade, International Environmental Policy, Regional Economics and Policy of EU, European Monetary Union, Defense and Safety Policy of EU, European Environmental Programs, Environmental Economics, Joint Foreign Policy of EU, the French Language, European Civilization, French Communication, International Law, Commercial Law of EU, Financial Law of EU, Industrial Law of EU, Theory of State and Law, Economic Modeling, Credit Risk Management, Financial Planning, Macroeconomic Analysis, Investment Analysis, Introduction to Accounting, Business Accounting, Cost Accounting, Managerial Accounting, Taxation, Tax Accounting, Financial Accounting and Analysis, International Finance, Portfolio Management and Analysis, Money and Banking, Introduction to Statistics, Statistical Methods, the French Language, Financial Markets and Institutions, Stock Analysis, Bank and Money Institutions Accounting, International Harmonization of Accounting, Investment Banking, Banking of EU Joint Market, Bank Audit, Management of a Commercial Bank, Monetary Analysis and Prognosis, Insurance Industry, Insurance Market, Real Estates...

In the Graduate program the Department organizes education in specializations Financial Management and Financial Services and European Integration.

THE DEPARTMENT OF INFORMATION SYSTEMS (KIS)
Odbojárov 10

P.O.Box 95

820 05 Bratislava 25

(+421 2/50117 487

(+421 2/50117 455

( kis@fm.uniba.sk
	Head of the Department:

Assoc. Prof. RNDr. Michal Greguš, PhD.

( michal.gregus@fm.uniba.sk
	

	Deputy:

Assoc. Prof. Ing. Dušan Šoltés, PhD.

( dusan.soltes@fm.uniba.sk

	Administration Office:

Oľga Medeková

( kis@fm.uniba.sk


	Full-time staff:

Assoc. Prof. RNDr. Michal Greguš, PhD.

Assoc. Prof. Ing. Dušan Šoltés, PhD.

JUDr. Erika Krčová, PhD.

Ing. Iveta Stankovičová, PhD.

RNDr. Mária Bohdalová

Mgr. Eva Brestovanská

Ing. Miloslav Chalupka

Ing. Vincent Karovič

Mgr. Eleonóra Beňová

JUDr. Silvia Matláková
	RNDr. Michal Greguš

Mgr. Dagmar Weberová, PhD.

Mgr. Lenka Procházková

Mgr. Ľudmila Žalkovičová

Mgr. Zuzana Tenglerová

Mgr. Nora Hlivárová – webmaster

Ing. Pavol Gono – IT technical administrator

PaedDr. Pavol Velčický administrator of IT labs

Mgr. Boris Ulík



	Full-time PhD students:

Mgr. Marek Miko

Mgr. Eleonóra Beňová

Mgr. Nora Hlivárová


	

	Part Time Staff:

prof. JUDr. Mojmír Mamojka, CSc.

RNDr. Peter Švaňa, CSc.

Ing. Branislav Beňo

Assoc. Prof. Dr.Vojtech Potočný, CSc.

Ing. Rastislav Kulhánek

JUDr. Zuzana Macková

Mgr. Ivan Osvald

RNDr. Dušan Wunder

RNDr. Jozef Vyskoč, PhD.

Mgr. Miriam Bálintová


	Assoc. Prof. Dr. Ivan Trnovský

Ing. Vladimír Šujan

Mgr. Ondrej Turza

Mgr. Danka Čechvalová

Dr. Ľubomír Kalečík

PaeDr. Dana Mašlejová

Mgr. Ondrej Podkonický

Mgr. Viktor Sládok

PaeDr. Pavlína Šikulová


The Department of Information Systems provides education in the following subjects: Computer Science, Statistical Software, Databases, the English Language for Managers, Japanese Language, Business Law, Introduction to Statistic, Application Software for Management, Computer Graphics, Information Systems and Business Software, Introduction to the Theory of State and Law, Commercial Law, Industrial Law, Project Management...

In graduate studies the Department provides education in the specialization Management Information Systems (Information Systems and Business Data Management).

The Department of Information Systems also manages the Computer Laboratory, computer network of the faculty and information system of the faculty.

WWW SERVER

The aim of the Department of Information Systems is to transform the WWW server into central information system of the faculty. This information system is updated in accordance with suggestions and needs of particular departments. Besides the basic information one can find here also information about the Conferences organized by the Faculty of Management, Information Bulletin of Department of Information Systems, detailed information about the activities of the Centre for Management Development, detailed syllabi of some classes, and student web pages:

( http://people.fm.uniba.sk
The Faculty of Management is one of the Comenius University faculties, what is also reflected at our WWW server. You can find here the university lectures, from FM CU home page you can get to the Comenius University home page; you can search for e-mail accounts of CU employees.

All of the above-mentioned information can be found at the address:

( http://www.fm.uniba.sk
DEPARTMENT OF MANAGEMENT (KMAN)

Odbojárov 10

P. O. Box 95

820 05 Bratislava 25

(+421 2/50117 508

(+421 2/50117 527

( kman@fm.uniba.sk
	Head of the Department:

Assoc. Prof. Ing. Ľubica Bajzíková, PhD.

( lubica.bajzikova@fm.uniba.sk

	Administration Office:

Lýdia Tomíková

( lydia,tomikova@fm.uniba.sk


	Full-time staff:

Prof. Ing. Ján Rudy, PhD.

Prof. Ing. Mikuláš Sedlák, PhD.

Assoc. Prof. Ing. Ľubica Bajzíková, PhD.

Assoc. Prof. PhDr. Rozália Sulíková, PhD.

Mgr. Stanislava Weidlichová, PhD.

Mgr. Emília Charfaoui, PhD.

Part-time Staff:

Prof. Ing. Andrej Piškanin, PhD.

Ing. Ľudovít Czíria, PhD.

PhDr. Monika Dudláková

PhDr. Soňa Vašková

PhDr. Helena Šajgalíková
	Full-time PhD. students:

Mgr. Karolína Kubelová

Mgr. Martina Ostatníková

Mgr. Hana Potocká

Mgr. Emil Wojčák 
Foreign teachers:

Assoc. Prof. Dkfm. Hugo Zsolnai

Assoc. Prof. PhDr. Norbert Hans


The Department of Management provides education in the following subjects: Introduction to Management, Introduction to Personnel Management, Personnel Management – Selected topics, Leadership, Business Ethics, Coaching, Psychology, German Language, Logic, Organizational Behavior, Organizational Development and Change Management, Organizational Culture, Doing Business in East Europe, Human Resource Management – International Aspects, Organizational Behavior, Conflict Resolution, Business Ethics, Organizational Development and Changes Management, Compensation Systems.

In the graduate study the Department provides education in the specialization Management of Organization and Human Resources Management.

DEPARTMENT OF MARKETING (KMR)
Odbojárov 10

P.O.Box 95

820 05 Bratislava 25

(+421 2/50117 428

	Head of the Department:

Assoc. Prof. Mgr. Peter Štarchoň, PhD.

( peter.starchon@fm.uniba.sk

	

	Administration office:

Mgr. Lucia Vilčeková

( lucia.vilcekova@fm.uniba.sk
	Secretary:

Mgr. František Olšavský

( frantisek.olsavsky@fm.uniba.sk


	Full-time staff:

Assoc. Prof. PhDr. Magdaléna Samuhelová, PhD.
Assoc. Prof. Ing. Gabriela Bartáková, PhD.

Assoc. Prof. Ing. Mgr. Ľubomíra Strážovská, PhD.

Ing. Helena Nízka, PhD.

Mgr. František Olšavský

Mgr. Ivana Šolcová
	Part-time staff:

Prof. Ing. Peter Plavčan, PhD.

Ing. Kornélia Richterová, PhD.

Assoc. Prof. Ing. Antónia Štensová, PhD.

Assoc. Prof. Ing. Michal Oláh, PhD.

Ing. Ján Rudolf

Mgr. Jiří Sedláček

Mgr. Juraj Miškov

PhDr. Jozef Heriban



	Full-time PhD. students:

Mgr. Lucia Vilčeková

Mgr. Miriam Mikulková
	Foreign Teachers:

Assoc. Prof. Ing. Marie Hesková, CSc.

Prof. Alessio Lokar,

Patricia Rees, MBA

Prof. AE dr. Hab. Jan Wiktor


The Department of Marketing provides education in the subjects: Introduction to Marketing, Marketing, Basic Marketing Management, Politics, Philosophy, Sociology, and Spanish Language… 

In Graduate studies the Department organizes education in the specialization Marketing.

DEPARTMENT OF STRATEGY AND ENTREPRENEURSHIP (KSP)
Odbojárov 10

P.O.Box 95

820 05 Bratislava 25

(+421 2/50117 551

(+421 2/50117 527

( ksp@fm.uniba.sk
	Head of the Department:

Prof. Ing. Jozef Papula, PhD.

( jozef.papula@fm.uniba.sk

	Administration Office:

Katarína Repatá

( katarina.repata@fm.uniba.sk


	Secretary:

Assoc. Prof. Ing. Milan Fekete, PhD.

( milan.fekete@fm.uniba.sk

	

	Full-time staff:

Prof. Ing. Jozef Papula, PhD.

Assoc. Prof. Ing. Juraj Borovský, PhD.

Assoc. Prof. Ing. Milan Fekete, PhD.

Assoc. Prof. PhDr. Eva Smolková, PhD.

Mgr. Peter Gál, PhD.

Mgr. Lucia Dobrucká

Ing. Ján Papula

Full-time PhD. students:

Mgr. Zuzana Papulová

Mgr. Miloš Mrva

Mgr. Matej Mokroš
	Part-time staff:

Ing. Zora Petráková, PhD.

PhDr. Jana Gašparíková, PhD.

PhDr. Martin Kostič

Ing, Ľubomír Olha


The Department of Strategy and Entrepreneurship provides education in the subjects: Entrepreneurship, Operation Management, Project Management, Strategic Management, Managerial Decision-making, Competitive Analyses and Strategies, Strategic Planning, Quality Management, Re-engineering, Logistics, Management of Value, Strategic Alliances...

In Graduate studies the Department organizes education in the specialization Strategic Management.

THE FACULTY LIBRARY
Odbojárov 10

P.O.Box 95

820 05 Bratislava 25

(+421 2/50117 403, 410

( kniznica@fm.uniba.sk
	Head of the Library:

Lýdia Lackovičová

( lydia.lackovicova@fm.uniba.sk

	Staff:

Alena Balalová

Marta Fábiková

Soňa Kleinová

Alena Smiešna

	Part-time staff:

Ing. Emil Moncman, PhD.


	


The library fund consists of about 11,000 book titles, 350 periodical titles on the Business Periodical Ondisc (for more information see page 48) and 5000 periodical titles on the Pro Quest Direct database, which is available on the faculty network. Most of this literature has been acquired as gifts, due to international activities of the Faculty common projects with foreign faculties, especially American universities (Cornell University, Wichita State University, and Pittsburgh University), mutually financed agencies, such as CEP, Fulbright Commission, Mellon Foundation, and from the TEMPUS project.

Opening Hours

	
	Library
	Study Room

	Mo-Thu
	8.30 - 12.00

13.00 - 17.00
	8.30 - 12.00

13.00 - 17.00

	Friday
	8.30 - 12.00

13.00 - 14.00
	8.30 - 12.00

13.00 - 14.00


SPORTS CLUB FM UC

(ŠK FAMA)

The head of the club:

Mgr. Eleonóra Beňová

( eleonora.benova@fm.uniba.sk
AIESEC COMENIUS UNIVERSITY

AIESEC CU

Staré grunty 36

Mlynská Dolina 12

842 25 Bratislava

Slovak Republic

(, (+421-2-654 13 190

( aieseccu@sk.aiesec.org
( http://www.aiesec.sk
( http://people.fm.uniba.sk/aiesec
What is AIESEC?

AIESEC is an international, student-run, educational association of students of business and economics, which operates in 87 countries worldwide and involves about 40 000 students. Our mission is to contribute to development of international understanding and cooperation among countries.

What does AIESEC offer you?

It provides students with an opportunity to establish contacts and cooperation with students all over the world, to obtain much practical experience and to establish contacts with business sector.

How?

Our main activity is the International exchange program, which enables students or graduates to perform professional traineeship related to their study and foreign students can work in Slovak companies. Further more, it organizes educational projects that are focused on gaining practical skills in the field of management and economics. 

What have we gone through?

AIESEC has operated in Slovakia since 1966 and at the Faculty of Management since 1992. Within seven years we have established many educational projects; our students have had opportunities to work in Mexico, Switzerland, Germany, Denmark, India, Hong-Kong, USA... We have prepared export missions to Singapore and Estonia and last year the biggest and most successful project in the history of AIESEC Slovakia International Presidents Meeting, the meeting of all 87 member countries. 

What do we prepare for you in year 2006/2007?

Our main goal is to increase international cooperation and contribute to cultural understanding among countries.

	Info Party
	The End of September 2006

	Local Training Camp
	October 2006

	National Training Conference
	October 2006


Contacts:

	AIESEC CU

Manželské internáty

Staré grunty 36

Mlynská dolina 12

841 01 Bratislava
	( (+421-2-654 13 190

( aieseccu@sk.aiesec.org
( http://www.aiesec.sk
( http://people.fm.uniba.sk/aiesec


ACADEMIC CALENDAR 2006/2007

	Fall Semester: September 18, 2006 – February 2, 2007

	
	
	

	September 20, 2006
	
	Academic Year Opening Ceremony

	November 2006
	
	Matriculation of the students(

	Sept. 18 – Dec. 20, 2006
	
	Fall semester teaching period - 1st year

	Sept. 25 – Dec. 20, 2006
	
	Fall semester teaching period - 2nd - 5th year

	Jan. 8 – Feb. 2, 2007
	
	Fall semester examination period

	Feb. 5 – 11, 2007
	
	Winter Holidays


	Spring Semester: February 13, 2007 – June 30, 2007

	
	
	

	Feb. 12 – May 18, 2007
	
	Spring semester teaching period - 1st, 2nd and 4th year

	May 21 – June 29, 2007
	
	Spring semester examination period - 1st, 2nd and 4th year

	Feb. 12 – April 27, 2007
	
	Spring semester teaching period – 3rd year

	May 2 – 25, 2007
	
	Spring semester examination period – 3rd year

	Till April 27, 2007
	
	Application for the state examination - 3rd year

	June 1 –8, 2007
	
	State examinations – 3rd year

	Till June 8, 2007
	
	Application for the study specializations - 3rd year

	Till April 20, 2007
	
	Sandwich courses 5th year

	Till April 20, 2007
	
	Thesis and state examination application submitting - 5th year

	May 21 – June 1, 2007
	
	Thesis presentation and state examinations – 5th year

	The end of June, July, 2007
	
	Graduation ceremony(

	June 11 – 22, 2007
	
	State examinations for part time students – 3rd year

	July 1 – August 31, 2007
	
	Summer holidays

	September 2007
	
	State examinations (summer term)


Holidays in Academic Year 2006/2007

	January 1
	
	Independence Day of the Slovak Republic

	January 6
	
	Epiphany

	April 6
	
	Good Friday

	April 9
	
	Easter Monday

	May 1
	
	May Day

	May 8
	
	Day of Victory

	July 5
	
	Saint Cyril and Saint Metod

	August 29
	
	Anniversary of the Slovak National Uprising

	September 1
	
	Constitution Day of the Slovak Republic

	September 15
	
	Saint Mary

	November 1
	
	All Saints’ Day

	November 17
	
	Liberty Day

	December 24
	
	Christmas Eve

	December 25 – 26
	
	Christmas


STUDY PROGRAM FOR THE ACADEMIC YEAR 2006/2007
Faculty of Management offers two bachelor study programs, two master study programs and two PhD study programs.

Bachelor programs: 

Management in the field 3.3.15 Management

International Management in the field 3.3.15 management in French or German language
alternatives.

Master programs:

Management in the field 3.3.15 Management

International management in the field 3.3.15 management

PhD programs:

Management in the field 3.3.15 Management

Business Management in the field 3.3.22 Businesses Management

The study program at the Faculty of Management of Comenius University in Bratislava (FM CU) is based on European Credit Transfer System (ECTS). This system enables FM CU to accomplish several goals:

a) To define the extent of the instruction at a certain level of study.

b) To define the range of obligatory and optional courses.

c) To determine the compatibility of FM CU study program with those of other universities.

The whole graduate study program is divided into two stages: the Bachelor study program and the Master study program. The Bachelor study program consists of the first three years of study and ends with a state exam. The minimum number of credits (ECTS) needed to accomplish this program is 180. The Master (MBA) program consists of two years of study and ends with a thesis presentation and a final state examination. The minimum requirement for the completion of the Master’s (MBA) degree is 120 credits. In all, the comprehensive program at the FM CU requires the combined total of at least 300 credits (ECTS) in order to obtain the university degree.

The exams at FM CU have to be passed at the end of the teaching period. Graded exams have five possible grades: A - excellent, B - very good, C - good, D - satisfactory, E - sufficient and F - fail. These exams must be passed during the examination period. If students “fail” at the graded exam for the first time, they are entitled to second and third chances.

BACHELOR STUDY PROGRAM

Study program MANAGEMENT(
	Common Core – Compulsory Subjects
	ECTS Credits
	Hours per Week
	Assessment
	Recommended

	
	
	
	
	Year
	Semester

	1st semester
	
	
	
	
	

	Introduction to Management
	5
	4
	C,E

	1
	1

	Economics I
	5
	4
	C,E
	1
	1

	Accounting I
	5
	4
	C,E
	1
	1

	Mathematics I
	5
	4
	C,E
	1
	1

	Computer Science
	5
	4
	C,E
	1
	1

	English for Managers I
	3
	2
	C,E
	1
	1

	Total:
	28
	22
	
	
	

	2nd semester
	
	
	
	
	

	Information Systems and Business Software
	5
	4
	C,E
	1
	2

	Economics II
	5
	4
	C,E
	1
	2

	Accounting II
	5
	4
	C,E
	1
	2

	Mathematics II
	5
	4
	C,E
	1
	2

	Introduction to Management II
	5
	4
	C,E
	1
	2

	English for Managers II
	3
	2
	C,E
	1
	2

	Total:
	28
	22
	
	
	

	3rd semester
	
	
	
	
	

	Introduction to Personnel Management
	5
	4
	C,E
	2
	3

	Economics III
	5
	4
	C,E
	2
	3

	Mathematics III
	5
	4
	C,E
	2
	3

	Statistics
	5
	4
	C,E
	1
	2

	English for Managers III
	3
	2
	C,E
	2
	3

	Total:
	23
	18
	
	
	

	4th semester
	
	
	
	
	

	Introduction to Financial Management
	5
	4
	C,E
	2
	4

	Economics IV
	5
	4
	C,E
	2
	4

	Statistical Methods
	5
	4
	C,E
	2
	4

	Business Law I
	5
	4
	   E
	2
	4

	Marketing
	5
	4
	C,E
	2
	4

	English for Managers IV
	3
	2
	C,E
	2
	4

	Total:
	28
	22
	
	
	

	5th semester
	
	
	
	
	

	Business
	5
	4
	C,E
	3
	5

	Money and Banking
	5
	4
	C,E
	3
	5

	Business Law II
	5
	4
	   E
	3
	5

	Databases
	5
	4
	C,E
	3
	5

	Computer Based Statistics
	3
	2
	C,E
	3
	5

	Bachelor Thesis Preparing Seminary I
	3
	2
	C
	3
	5

	Total:
	26
	20
	
	
	

	6th semester
	
	
	
	
	

	Operation Management
	5
	4
	C,E
	3
	6

	Controlling
	5
	4
	C,E
	3
	6

	Labor Law
	5
	4
	    E
	3
	6

	International Economic Relations
	5
	4
	C,E
	3
	6

	Bachelor Thesis Preparing Seminary II
	5
	4
	C
	3
	6

	Total:
	25
	20
	
	
	


Study program INTERNATIONAL MANAGEMENT( (French Program)

Filière: Management

Spécialisation: Licence international

Programme français réalisé en collaboration avec l´Université Nancy II (France)

	Discipline
	ECTS (crédits)
	Heure/ semaine
	Evaluation
	Année
	Semestre

	1er semestre
	
	
	
	
	

	Principes de management
	5
	4
	CE/Ex
	1
	1

	Economie I.- microéconomie
	5
	4
	CE/Ex
	1
	1

	Informatique
	5
	4
	CE/Ex
	1
	1

	Comptabilité
	5
	4
	CE/Ex
	1
	1

	Mathématiques I.
	5
	4
	CE/Ex
	1
	1

	Francais pour les manageurs I.
	3
	2
	CE/Ex
	1
	1

	Civilisation francaise I.
	3
	2
	CE/Ex
	1
	1

	Anglais pour les manageurs I.
	3
	2
	CE/Ex
	1
	1

	total
	34
	26
	
	
	

	2e semestre
	
	
	
	
	

	Systèmes informatiques I.
	5
	4
	CE/Ex
	1
	2

	Economie II.- macroéconomie
	5
	4
	CE/Ex
	1
	2

	Mathématiques II.
	5
	4
	CE/Ex
	1
	2

	Théorie du droit et de l´état
	3
	2
	CE/Ex
	1
	2

	Francais pour les manageurs II.
	3
	2
	CE/Ex
	1
	2

	Civilisation francaise II.
	3
	2
	CE/Ex
	1
	2

	Anglais pour les manageurs II.
	3
	2
	CE/Ex
	1
	2

	total
	27
	20
	
	
	

	3e semestre
	
	
	
	
	

	Principes de gestion de ressources humaines
	5
	4
	CE/Ex
	2
	3

	Economie III.- économie intern.
	5
	4
	CE/Ex
	2
	3

	Statistique
	5
	4
	CE/Ex
	2
	3

	Droit international
	3
	2
	CE/Ex
	2
	3

	Public organisations internationales
	3
	2
	CE/Ex
	2
	3

	Francais pour les manageurs III.
	3
	2+2
	CE/Ex
	2
	3

	Francophonie
	3
	2
	CE/Ex
	2
	3

	Anglais pour les manageurs III.
	3
	2
	CE/Ex
	2
	3

	total
	30
	22+2
	
	
	

	4e semestre
	
	
	
	
	

	Principes de gestion financière
	5
	4
	CE/Ex
	2
	4

	Commerce international
	5
	4
	CE/Ex
	2
	4

	Droit commercial
	5
	4
	Ex
	2
	4

	Marketing
	5
	4
	CE/Ex
	2
	4

	Francais pour les manageurs IV.
	3
	2+2
	CE/Ex
	2
	4

	Francais juridique
	3
	2
	CE/Ex
	2
	4

	Anglais pour les manageurs IV
	3
	2
	CE/Ex
	2
	4

	total
	29
	22+2
	
	
	

	5e semestre
	
	
	
	
	

	Monnaies et Banques
	5
	4
	CE/Ex
	3
	5

	Bases de données
	5
	4
	CE/Ex
	3
	5

	Droit commercial international
	3
	2
	Ex
	3
	5

	Relations économiques internationales I
	5
	4
	CE/Ex
	3
	5

	Francais pour les manageurs V.
	3
	2+2
	CE/Ex
	3
	5

	Communication interculturelle I.
	3
	2
	CE/Ex
	3
	5

	Séminaire de mémoire de licence
	3
	2
	CE
	3
	5

	total
	27
	20+2
	
	
	

	6e semestre
	
	
	
	
	

	Gestion opérationnelle
	5
	4
	CE/Ex
	3
	6

	Relations économiques internationales II
	5
	4
	CE/Ex
	3
	6

	Entreprendre en Europe
	5
	4
	CE/Ex
	3
	6

	Communication interculturelle II.
	3
	2
	CE/Ex
	3
	6

	Séminaire de mémoire de licence
	5
	4
	CE
	3
	6

	total
	23
	18
	
	
	

	
	
	
	
	
	

	Disciplines optionelles
	
	
	
	
	

	Droit financial de l’EU
	2
	2
	CE
	2
	4

	Diplomatie
	2
	2
	CE
	3
	5

	Le système financier de l'UE
	2
	2
	CE
	3
	5

	Séminaire austro-allemand
	2
	2
	CE
	3
	3,5

	Négociations commerciales
	2
	2
	CE
	3
	6


Remarques: Les disciplines optionnelles sont identiques a celles des disciplines du l-er niveau d´études en maîtrise de la filière: management.

Study Discipline Management according to the 172/1990 of the Higher Education Law

	Common Core – Compulsory Subjects
	ECTS Credits
	Hours per Week
	Assessment
	Recommended

	
	
	
	
	Year
	Semester

	5th semester
	
	
	
	
	

	Entrepreneurship
	5
	4
	C,E
	3
	5

	Marketing
	5
	4
	C,E
	3
	5

	Money and Banking
	5
	4
	C,E
	3
	5

	Business Law II
	5
	4
	    E
	3
	5

	Databases
	5
	4
	C,E
	3
	5

	Total:
	25
	20
	
	
	

	6th semester
	
	
	
	
	

	Operation Management
	5
	4
	C,E
	3
	6

	Project Management
	5
	4
	C,E
	3
	6

	Labor Law
	5
	4
	    E
	3
	6

	International Economic Relations
	5
	4
	C,E
	3
	6

	Entrepreneurship in Europe
	5
	4
	C,E
	3
	6

	Total:
	25
	20
	
	
	


Study program INTERNATIONAL MANAGEMENT( (French Program) accrodning to the 172/1990 of the Higher Education Law

Filière: Management

Spécialisation: Relations économiques internationales

Programme réalisé en collaboration avec l´Université de Nancy II (France)

	Common Core – Compulsory Subjects
	
	Hours per Week
	Assessment
	Recommended 

	
	
	
	
	Year
	Semester

	total
	27
	20
	
	
	

	5e semestre
	
	
	
	
	

	Marketing
	5
	4
	CE/Ex
	3
	5

	Monnaies et Banques
	5
	4
	CE/Ex
	3
	5

	Bases de données
	5
	4
	CE/Ex
	3
	5

	Droit commercial II
	5
	4
	Ex
	3
	5

	Economie environmentale
	3
	2
	CE/Ex
	3
	5

	Francais pour les manageurs V.
	3
	2
	CE
	3
	5

	Communication interculturelle I.
	3
	2
	CE
	3
	5

	total
	29
	22
	
	
	

	6e semestre
	
	
	
	
	

	Gestion opérationnelle
	5
	4
	CE/Ex
	3
	6

	Gestion des projets
	5
	4
	CE/Ex
	3
	6

	Droit du travail 
	5
	4
	Ex
	3
	6

	Relations économiques internationnele
	5
	4
	CE
	3
	6

	Entreprendre en Europe
	5
	4
	CE/Ex
	3
	6

	Communication interculturelle II.
	3
	2
	CE
	3
	6

	Négociations commerciales
	3
	2
	CE/Ex
	3
	6

	total
	31
	24
	
	
	

	
	
	
	
	
	


	Elective subjects for all first level study programs:
	ECTS Credits
	Hours per Week
	Assessment
	Recommended

	
	
	
	
	Year
	Semester

	Psychology
	2
	2
	C
	1
	1,2

	
	
	
	
	
	

	Politology
	2
	2
	C
	1
	1,2

	Sociology I
	2
	2
	C
	1
	1

	Sociology II
	2
	2
	C
	1
	2

	Introduction to Marketing
	2
	2
	C
	1
	2

	Logic
	2
	2
	C
	1
	1

	Rhetoric
	2
	2
	C
	1
	1

	Personnel Management in Small Companies
	2
	2
	C
	1
	2

	Introduction to Theory of State and Law
	2
	2
	C
	1
	1,2

	Managerial Economics
	3
	2
	C
	1
	2

	Accounting III
	3
	2
	C
	2
	3

	Basic Marketing
	3
	2
	C
	2
	3

	Coaching I
	3
	2
	C
	2
	3

	Coaching II
	3
	2
	C
	2
	4

	Global Networks Utilization
	3
	2
	C
	2
	3,4

	Business Graphics I
	3
	2
	C
	2
	3,4

	Business Graphics II
	3
	2
	C
	2
	4

	Introduction to Taxation
	3
	2
	C
	2
	3

	Cost Accounting
	3
	2
	C
	2
	4

	Personnel Management (Selected Topics)
	3
	2
	C
	2
	4

	Financial Accounting and Statement of Finances
	3
	2
	C
	2
	4

	Computer Aided Accounting
	3
	2
	C
	2
	4

	History of Economy
	3
	2
	C
	2
	4

	Introduction to Project Management
	3
	2
	C
	2
	4

	Introduction to SAP
	3
	2
	C
	2,3
	4,6

	Theory of Games
	3
	2
	C
	2,3
	3,5

	Organizational Cultures
	3
	2
	C
	3
	5

	Financial Management (Selected Topics)
	3
	2
	C
	3
	5

	Analysis and Management of Portfolio
	3
	2
	C
	3
	5

	Logistics
	3
	2
	C
	3
	5

	Multidimensional Methods in Management (SAS)
	3
	2
	C
	3
	5

	Quantitative Methods in Financial Management
	3
	2
	C
	3
	5

	Data Processing for Management and Marketing
	
	
	
	
	

	Economic Policy
	3
	2
	C
	3
	5

	Applied Econometrics (Macroeconomic Models of SR)
	3
	2
	C
	3
	5

	Risk Management in Business
	3
	2
	C
	3
	5

	Business Environment in German Speaking Countries I
	3
	2
	C
	3
	5

	Managerial Skills in the English Speaking Environment I
	3
	2
	C
	3
	5

	Consumer Protection
	3
	2
	C
	3
	5

	Business Environment in German Speaking Countries II
	3
	2
	C
	3
	6

	International Accounting Standards
	3
	2
	C
	3
	6

	Managerial Presentations(
	3
	2
	C
	3
	6

	International Commercial Law
	3
	2
	C
	3
	5,6

	Internet Marketing
	3
	2
	C
	3
	5,6

	Databases Applications (Access)
	3
	2
	C
	3
	6

	Tax Accounting
	3
	2
	C
	3
	6

	Intercultural Management
	3
	2
	C
	3
	6

	Creative and Innovation Management
	3
	2
	C
	3
	6

	Controlling

	3
	2
	C
	3
	6

	Database Systems (Selected Topics)
	3
	2
	C
	3
	6

	Bank Operations
	3
	2
	C
	3
	6

	Slovak Economic Policy
	3
	2
	C
	3
	6

	Visual Basic I
	3
	2
	C
	3
	5,6

	Visual Basic II
	3
	2
	C
	3
	6

	Managerial Skills in the English Speaking Environment II
	3
	2
	C
	3
	6

	Introduction to In-company Communication
	3
	2
	C
	3
	5,6

	Globalization of World Economy
	3
	2
	C
	3
	6

	Introduction to Marketing Management
	3
	2
	C
	3
	6

	Business Processes Design
	3
	2
	C
	3
	5,6

	Finance Mathematics in Excel
	3
	2
	C
	3
	5,6

	Managerial decision making in SAS
	3
	2
	C
	3
	5,6

	Management of Health Institutions
	3
	2
	C
	3
	6

	Management of Knowledge Society
	3
	2
	C
	3
	6

	German I – IV
	2
	2
	C
	1
	1 – 4

	French I – IV
	2
	2
	C
	1
	1 – 4

	Spanish I – IV
	2
	2
	C
	1
	1 – 4

	Business Spanish I – II
	2
	2
	C
	3
	5,6

	Japanese I –IV
	2
	2
	C
	1
	1 – 4

	Russian I – IV
	2
	2
	C
	1
	1 – 4

	PE I - VI
	2
	2
	C
	1
	1 – 6


State Examination (Bachelor Degree)

Subjects:

1. Management

2. Economics and Finance

3. Elective subject

Elective subject is chosen from:

A. Accounting((
B. Computers in Management(((
C. Law

Subjects Management and Economics and Finance are compulsory.

MASTER STUDY PROGRAM

Study Program Management

	Subject
	ECTS Credits
	Hours per Week
	Assessment
	Recommended

	
	
	
	
	Year
	Semester

	7th semester
	
	
	
	
	

	Financial Management
	6
	4
	C,E
	4
	7

	Marketing Management
	6
	4
	C,E
	4
	7

	Organizational Behavior
	6
	4
	C,E
	4
	7

	Project I
	3
	2
	C
	4
	7

	Total
	21
	18
	
	
	

	8th semester
	
	
	
	
	

	Management Information Systems
	6
	4
	C,E
	4
	8

	Managerial Decision-Making
	6
	4
	C,E
	4
	8

	Project II
	3
	2
	C
	4
	8

	Total
	15
	10
	
	
	

	9th semester
	
	
	
	
	

	Strategic Management
	6
	4
	C,E
	5
	9

	Project Management
	6
	4
	C,E
	5
	9

	Project III
	6
	2
	C
	5
	9

	Total
	18
	10
	
	
	

	10th semester
	
	
	
	
	

	Project IV
	6
	
	C
	5
	10

	Sandwich Courses (min. 9 weeks)
	24
	
	C
	5
	10

	Total
	30
	
	
	
	

	Compulsory Elective Subjects:
	
	
	
	
	

	Finance
	
	
	
	
	

	Financial Accounting
	6
	4
	C,E
	4
	7

	Managerial Accounting
	3
	2
	C,E
	4
	8

	Financial Markets and Institutions
	3
	2
	C,E
	4
	8

	Investment Analysis
	6
	4
	C,E
	5
	9

	Economy Processes Modeling
	6
	4
	C,E
	5
	9

	
	
	
	
	
	

	Marketing
	
	
	
	
	

	Marketing Research
	6
	4
	C,E
	4
	8

	Branch marketing
	6
	4
	C,E
	4
	8

	International Marketing
	6
	4
	C,E
	5
	9

	Communication in Management
	3
	2
	C
	5
	9

	
	
	
	
	
	

	Information Systems
	
	
	
	
	

	Computer Networks
	6
	4
	C,E
	4
	7

	E-business and E-marketing
	6
	4
	C
	4,5
	7,9

	Enterprise Communication Systems
	6
	4
	C,E
	4
	8

	Enterprise Information Systems
	6
	4
	C,E
	5
	9

	Computer Networks Management
	3
	4
	C
	4
	8

	
	
	
	
	
	

	Human Resources Management
	
	
	
	
	

	Business Ethic
	6
	4
	C,E
	4
	7

	International Human Resource Management
	6
	4
	C,E
	4
	8

	Organization Cultures
	6
	4
	C,E
	4
	8

	Compensation Systems
	6
	4
	C,E
	5
	9

	Communication in Management
	3
	2
	C
	5
	9


	Strategic Management
	
	
	
	
	

	Competitive Analyses and Strategies
	6
	4
	C,E
	4
	8

	Process Management
	6
	4
	C,E
	4
	8

	Strategic Planning
	6
	4
	C,E
	5
	9

	Economy Processes Modeling
	6
	4
	C,E
	5
	9


Study field Management

After three years of study the undergraduates who started study in academic year 2004/2005 and earlier are divided into six areas of specialization and each student must select one of these areas on which to concentrate. The eight specializations with the minimum 120 credits ECTS needed to obtain the degree are: Financial Management and Financial Services; Marketing; Management Information Systems; Management of Organizations and Human Resources; Strategic Management; European Integration.

Master Study at FM CU is open also for students who have obtained a bachelor degree (Bc., B.Sc., BA). However, if the courses completed in the former studies do not correspond to the courses required (compulsory) for the Bachelor of Science degree program at the FM CU, the students must complete one year of study at FM CU and/or pass the required exams before they are allowed to continue their MBA studies.

Management (M)

Common Core Compulsory Subjects:

	
	ECTS Credits
	Hours per Week
	Assessment
	Recommended

	
	
	
	
	Year
	Semester

	Financial Management
	6
	4
	C,E
	4
	7

	Marketing Management
	6
	4
	C,E
	4
	7

	Organizational Behavior
	6
	4
	C,E
	4
	7

	Management of Information Systems
	6
	4
	C,E
	4
	8

	Managerial Decision-making
	6
	4
	C,E
	4
	8

	Strategic Management
	6
	4
	C,E
	5
	9


Notes:

Students can complement the common core courses with the required and elective courses of their chosen specializations. Only the students who have completed Psychology and Sociology can choose to specialize in Management of Organizations and Human Resources. The topic of the project is chosen according to the student’s specialization. This topic should be reported to the relevant department at the beginning of the 4th year (by October, 30th).

Specialization: Financial Management and Financial Services

	Subject
	ECTS Credits
	Hours per Week
	Assessment
	Recommended

	
	
	
	
	Year
	Semester

	7th semester
	
	
	
	
	

	Financial Management
	6
	4
	C,E
	4
	7

	Marketing Management
	6
	4
	C,E
	4
	7

	Organizational Behavior
	6
	4
	C,E
	4
	7

	Financial Accounting
	6
	4
	C,E
	4
	7

	Project I
	3
	2
	C
	4
	7

	Total
	27
	18
	
	
	

	8th semester
	
	
	
	
	

	Management Information Systems
	6
	4
	C,E
	4
	8

	Managerial Decision-making
	6
	4
	C,E
	4
	8

	Economic Processes Modeling
	6
	4
	C,E
	4
	8

	Monetary Theory and Policy
	6
	4
	C,E
	4
	8

	Project II
	3
	2
	C
	4
	8

	Total
	27
	18
	
	
	

	9th semester
	
	
	
	
	

	Strategic Management
	6
	4
	C,E
	5
	9

	Investment Analysis
	6
	4
	C,E
	5
	9

	Financial Services
	6
	4
	C,E
	5
	9

	Project III
	6
	2
	C
	5
	9

	Total
	24
	14
	
	
	

	10th semester
	
	
	
	
	

	Project IV
	6
	
	C
	5
	10

	Sandwich Courses (min. 9 weeks)
	24
	
	C
	5
	10

	Total
	30
	
	
	
	

	Elective subjects:
	
	
	
	
	

	International Harmonization of Accounting
	3
	2
	C
	4
	7

	Financial Markets and Institutions
	3
	2
	C
	4
	7

	Taxation
	3
	2
	C
	4
	7

	Bank Marketing
	3
	2
	C
	4
	7

	Banking
	3
	2
	C
	4
	7

	Real Estates
	3
	2
	C
	4
	7

	
	
	
	
	
	

	Bank and Money Institutions Accounting 
	3
	2
	C
	4
	8

	Consolidation of the Statement of Finance
	3
	2
	C
	4
	8

	Managerial Accounting
	3
	2
	C
	4
	8

	Management of a Commercial Bank
	3
	2
	C
	4
	8

	Insurance
	3
	2
	C
	4
	8

	Investment Banking
	3
	2
	C
	4
	8

	Credit Risk Management 
	3
	2
	C
	4
	8

	
	
	
	
	
	

	Financial Analysis, Control and Audit
	3
	2
	C
	5
	9

	International Finance
	3
	2
	C
	5
	9

	Monetary Analysis and Prognosis
	3
	2
	C
	5
	9

	Banking of EU Joint Market
	3
	2
	C
	5
	9

	Financial Planning
	3
	2
	C
	5
	9


Specialization: Marketing (MK)

	Subject
	ECTS Credits
	Hours per Week
	Assessment
	Recommended

	
	
	
	
	Year
	Semester

	7th semester
	
	
	
	
	

	Financial Management
	6
	4
	C,E
	4
	7

	Marketing Management
	6
	4
	C,E
	4
	7

	Organizational Behavior
	6
	4
	C,E
	4
	7

	Project I
	3
	2
	C
	4
	7

	Total
	21
	14
	
	
	

	8th semester
	
	
	
	
	

	Management Information Systems
	6
	4
	C,E
	4
	8

	Managerial Decision-making
	6
	4
	C,E
	4
	8

	Marketing Research
	6
	4
	C,E
	4
	8

	Branch marketing
	6
	4
	C,E
	4
	8

	Project II
	3
	2
	C
	4
	8

	Total
	27
	18
	
	
	

	9th semester
	
	
	
	
	

	Strategic Management
	6
	4
	C,E
	5
	9

	International Marketing
	6
	4
	C,E
	5
	9

	Project III
	6
	2
	C
	5
	9

	Total
	18
	10
	
	
	

	10th semester
	
	
	
	
	

	Project IV
	6
	
	C
	5
	10

	Sandwich Courses (min. 9 weeks)
	24
	
	C
	5
	10

	Total
	30
	
	
	
	

	Elective Subjects:
	
	
	
	
	

	Sales Management
	3
	2
	C
	4
	7

	Social Marketing
	3
	2
	C
	4
	7

	Marketing in Small Entrepreneurship
	3
	2
	C
	4
	7

	Marketing of Regions
	3
	2
	C
	4
	7

	Marketing of Services
	3
	2
	C
	4
	7

	
	
	
	
	
	

	Communication Techniques in Marketing
	3
	2
	C
	4
	8

	Marketing of Relations with Customers
	3
	2
	C
	4
	8

	Advertising
	3
	2
	C
	4
	

	Direct Marketing
	3
	2
	C
	4
	8

	Non-profit Marketing
	3
	2
	C
	4
	8

	Marketing Audit
	3
	2
	C
	4
	8

	Marketing in Trade
	3
	2
	C
	4
	8

	Marketing in Sport
	3
	2
	C
	4
	8

	
	
	
	
	
	

	Services and Travel Agencies Economy
	3
	2
	C
	5
	9

	Customers Behavior
	3
	2
	C
	5
	9

	Price Strategies
	3
	2
	C
	5
	9

	Bank Marketing
	3
	2
	C
	5
	9

	Marketing in Textile Industry
	3
	2
	C
	5
	9

	Communication with the Public
	3
	2
	C
	5
	9

	Creativity in Marketing
	3
	2
	C
	5
	9


Specialization: Management Information Systems (MIS)

	Subject
	ECTS Credits
	Hours per Week
	Assessment
	Recommended

	
	
	
	
	Year
	Semester

	7th semester
	
	
	
	
	

	Financial Management
	6
	4
	C,E
	4
	7

	Marketing Management
	6
	4
	C,E
	4
	7

	Organizational Behavior
	6
	4
	C,E
	4
	7

	Computer Networks
	6
	4
	C,E
	4
	7

	Project I
	3
	2
	C
	4
	7

	Total
	27
	16
	
	
	

	8th semester
	
	
	
	
	

	Management Information Systems
	6
	4
	C,E
	4
	8

	Managerial Decision-making
	6
	4
	C,E
	4
	8

	Protection of Information
	6
	4
	E
	4
	8

	Enterprise Communication Systems
	6
	4
	C,E
	4
	8

	Project II
	3
	2
	C
	4
	8

	Total
	27
	18
	
	
	

	9th semester
	
	
	
	
	

	Strategic Management
	6
	4
	C,E
	5
	9

	Enterprise Information Systems
	6
	4
	C,E
	5
	9

	Project III
	6
	2
	C
	5
	9

	Total
	24
	14
	
	
	

	10th semester
	
	
	
	
	

	Project IV
	6
	4
	C
	5
	10

	Sandwich Courses (min. 9 weeks)
	24
	
	C
	5
	10

	
	
	
	
	
	

	Total
	30
	
	
	
	

	Elective subjects:
	
	
	
	
	

	E-marketing and E-business
	3
	2
	C
	4
	7

	Web server and its Management
	3
	2
	C
	4
	7

	Programming
	3
	2
	C
	4
	7

	Creation of Database Applications
	3
	2
	C
	4
	7

	Information and Communication Technologies
	3
	2
	C
	4
	7

	LINUX
	3
	2
	C
	4
	7

	
	
	
	
	
	

	Computer Networks Management
	3
	4
	C
	4
	8

	Decision Support Systems
	3
	2
	C
	4
	8

	Databases Management
	3
	2
	C
	4
	8

	Intranet
	3
	2
	C
	4
	7,8

	Computer Law
	3
	2
	C
	4
	8

	Practical Security of Computer Systems
	3
	2
	C
	4
	8

	Economic Processes Modeling
	3
	2
	C
	4
	8

	Strategy of Organization in CIT
	3
	2
	C
	4
	8

	
	
	
	
	
	

	System Analysis
	3
	2
	C
	5
	9

	Planning and Designing Information Systems
	3
	2
	C
	5
	9

	MIS – Special Topics
	3
	2
	C
	5
	9

	Expert Systems
	3
	2
	C
	5
	9


Specialization: Management of Organization and Human Resources (HR)

	Subject
	ECTS Credits
	Hours per Week
	Assessment
	Recommended

	
	
	
	
	Year
	Semester

	7th semester
	
	
	
	
	

	Financial Management
	6
	4
	C,E
	4
	7

	Marketing Management
	6
	4
	C,E
	4
	7

	Organizational Behavior
	6
	4
	C,E
	4
	7

	Business Ethic
	6
	4
	C,E
	4
	7

	Project I
	3
	2
	C
	4
	7

	Total
	27
	18
	
	
	

	8th semester
	
	
	
	
	

	Management Information Systems
	6
	4
	C,E
	4
	8

	Managerial Decision-making
	6
	4
	C,E
	4
	8

	Human Resource Management
	6
	4
	C,E
	4
	8

	Organization Cultures
	6
	4
	C,E
	4
	8

	Project II
	3
	2
	C
	4
	8

	Total
	27
	18
	
	
	

	9th semester
	
	
	
	
	

	Strategic Management
	6
	4
	C,E
	5
	9

	Compensation Systems
	6
	4
	C,E
	5
	9

	Management Course (Current Trends)
	3
	2
	C
	5
	9

	Project III
	6
	2
	C
	5
	9

	Total
	21
	12
	
	
	

	10th semester
	
	
	
	
	

	Project IV
	6
	4
	C
	5
	10

	Sandwich Courses (min. 9 weeks)
	24
	
	C
	5
	10

	Total
	30
	
	
	
	

	Elective subjects:
	
	
	
	
	

	Historical, Political and Economic Aspects of EU Development
	3
	2
	C
	4
	7

	EU Law
	3
	2
	C
	4
	7

	Organizational Cultures – Theory
	3
	2
	C
	4
	7

	
	
	
	
	
	

	Conflict Solving
	3
	2
	C
	4
	8

	Leadership
	3
	2
	C
	4
	8

	Organizational Structures Development
	3
	2
	C
	4
	8

	
	
	
	
	
	

	Organizational Development and Change Management
	3
	2
	C
	5
	9


Specialization: European Integration (EI)

	Subject
	ECTS Credits
	Hours per Week
	Assessment
	Recommended

	
	
	
	
	Year
	Semester

	7th semester
	
	
	
	
	

	Financial Management
	6
	4
	C,E
	4
	7

	Marketing Management
	6
	4
	C,E
	4
	7

	Organizational Behavior
	6
	4
	C,E
	4
	7

	European Law
	3
	4
	C,E
	4
	7

	Project I
	3
	2
	C
	4
	7

	Total
	27
	20
	
	
	

	8th semester
	
	
	
	
	

	Management Information Systems
	6
	4
	C,E
	4
	8

	Managerial Decision-making
	6
	4
	C,E
	4
	8

	International Trade
	6
	4
	C,E
	4
	8

	International Environmental Policy
	3
	2
	C,E
	4
	8

	International Finance
	3
	2
	C,E
	4
	8

	Project II
	3
	2
	C
	4
	8

	Total
	27
	18
	
	
	

	9th semester
	
	
	
	
	

	Strategic Management
	6
	4
	C,E
	5
	9

	Regional Economy and Policy of EU
	3
	2
	C,E
	5
	9

	World Economy and EU
	
	
	
	
	

	Environmental Programs of EU
	6
	4
	C,E
	5
	9

	Project III
	6
	2
	C
	5
	9

	Total
	27
	16
	
	
	

	10th semester
	
	
	
	
	

	Project IV
	6
	4
	C
	5
	10

	Sandwich Courses (min. 9 weeks)
	24
	
	C
	5
	10

	Total
	30
	
	
	
	

	Elective Subjects:
	
	
	
	
	

	Joint Foreign Policy of EU
	3
	2
	C
	4
	7

	Diplomatic Protocol
	3
	2
	C
	4
	7

	European Civilization
	3
	2
	C
	4
	7

	Social Policy of EU
	3
	2
	C
	4
	7

	French Course I
	3
	2
	C
	4
	7

	
	
	
	
	
	

	Non-monetary Theories
	3
	2
	C
	4
	8

	French Course II
	2
	2
	C
	4
	8

	
	
	
	
	
	

	European Monetary Union
	3
	2
	C
	5
	9

	Defense and Safety Policy of EU
	3
	2
	C,E
	5
	9


Specialization: Strategic Management (SM)

	Subject
	ECTS Credits
	Hours per Week
	Assessment
	Recommended

	
	
	
	
	Year
	Semester

	7th semester
	
	
	
	
	

	Financial Management
	6
	4
	C,E
	4
	7

	Marketing Management
	6
	4
	C,E
	4
	7

	Organizational Behavior
	6
	4
	C,E
	4
	7

	Strategic Management
	6
	4
	C,E
	4
	7

	Project I
	3
	2
	C
	4
	7

	Total
	27
	18
	
	
	

	8th semester
	
	
	
	
	

	Management Information Systems
	6
	4
	C,E
	4
	8

	Managerial Decision-making
	6
	4
	C,E
	4
	8

	Competitive Analyses and Strategies
	6
	4
	C,E
	4
	8

	Change Management
	6
	4
	C,E
	4
	8

	Project II
	3
	2
	C
	4
	8

	Total
	27
	18
	
	
	

	9th semester
	
	
	
	
	

	Strategic Planning
	6
	4
	C,E
	5
	9

	Value Management
	3
	2
	C,E
	5
	9

	Strategic Partnerships
	6
	4
	C,E
	5
	9

	Project III
	6
	2
	C
	5
	9

	Total
	21
	12
	
	
	

	10th semester
	
	
	
	
	

	Project IV
	6
	4
	C
	5
	10

	Sandwich Courses (min. 9 weeks)
	24
	
	C
	5
	10

	Total
	30
	
	
	
	

	Elective Subjects:
	
	
	
	
	

	Quality Management
	3
	2
	C
	4
	7

	Development of Regions
	3
	2
	C
	4
	7

	Prognosis
	3
	2
	C
	4
	7

	Management of Innovation
	3
	2
	C
	4
	7

	
	
	
	
	
	

	Strategic Controlling
	3
	2
	C
	4
	8

	Strategy of Non-profit Organizations
	3
	2
	C
	4
	8

	Strategic Brand Management
	3
	2
	C
	4
	8

	Globalization and Regionalization
	3
	2
	C
	4
	8

	
	
	
	
	
	

	Crisis Management
	3
	2
	C
	5
	9

	Investment Decision-making
	3
	2
	C
	5
	9

	Reengineering
	3
	2
	C
	5
	9


	Additional Elective Subjects:


	ECTS Credits
	Hours per Week
	Assessment
	Recommended

	
	
	
	
	Year
	Semester

	International Financial Law
	3
	2
	C
	4,5
	7,9

	International Financial Relations
	3
	2
	C
	4,5
	7,9

	Credit Agreements Law
	3
	2
	C
	4,5
	7,9

	European Law
	3
	2
	C
	4,5
	7,9

	Management of EU Programs and Projects
	3
	2
	C
	4,5
	7,9

	Basic Financial Law
	3
	2
	C
	4,5
	7,9

	Managerial Consulting
	3
	2
	C
	4,5
	7,9

	Data-mining Models
	3
	2
	C
	4
	8

	Support Tools in Financial Decision-making 
	3
	2
	C
	4
	8

	International Marketing I
	3
	2
	C
	4
	8

	International Marketing II
	3
	2
	C
	5
	9

	Management Course – Current Trends(
	3
	2
	C
	5
	9


STATE EXAM (MASTER’S DEGREE)

Completion of a minimum of 120 ECTS credits is necessary in order to finish the 5th year and to proceed to the final state exam.

	Specialization
	Subjects of the State Exam

	Financial Management and Financial Services
	Management: Theory, Methods, and Applications

	
	Financial Management

	
	

	Marketing
	Management: Theory, Methods, and Applications

	
	Marketing Management

	
	

	Management Information Systems
	Theory, Methods, and Applications

	
	Information Systems and Computer Networks

	
	

	Management of Organizations and Human

Resource Management
	Management: Theory, Methods and Applications

	
	Human Resource Management

	
	

	European Integration
	Management: Theory, Methods and Applications

	
	International Economics and International Trade

	
	

	Strategic Management
	Management: Theory, Methods Applications

	
	Strategic Management


Notes:

The project has to be finished and submitted to the appropriate department by April 30th. Both the State Exam and the Thesis Presentation will be held in May. Graduation ceremonies will be held at the end of June in the Comenius University Hall.

RIGOROUS EXAMINATION PROCEDURE
Rigorous Examination Procedure is based on the Higher Education Act No. 131/2002 of the Law Code as amended by the Act of the National Council of the Slovak Republic and on the direction of the Chancellor of CU No. 2/2002.

After successful passing of the Rigorous Examination Procedure, the applicant is awarded the title PhDr. (doctor of philosophy).

The applicants are the graduates from Universities in the field of management or in the similar field. The foreign applicants should have Nostrification Clause from Comenius University.

Rigorous examination consists of two parts: Thesis presentation and oral examination, both on the same day.

Subjects for oral examination: a student selects two subjects at minimum.

Financial Management

Strategic Management

Marketing Management

Human Resources Management 

Organization Behavior

Management Information Systems

Other provisions and the fee for this procedure are appointed in the Contract.

Detailed information on the Rigorous Examination Procedure can be obtained at the Study Department.

Contact:

	Study Department of FM CU

Ing. Iveta Drahošová

( iveta.drahosova@fm.uniba.sk

	Foreign students:

PhDr. Viera Bennárová

( viera.bennarova@fm.uniba.sk



PhD STUDY

PhD study in the Slovak Republic is the highest level of university study. It offers to obtain profound theoretical knowledge and practical skills necessary for independent scientific research and creative implementation in the reality.

PhD study in the Slovak Republic is directed by virtue of § 54 of the Higher Education Act No. 131/2002 of the Ministry of Education of the Slovak Republic.

PhD study at the Faculty of Management at Comenius University is oriented towards achievement of the scientific-academic title “Philosophiae Doctor” ("PhD.") in the study programs:

Management in the field 3.3.15 Management

and

Business Management in the field 3.3.22 Business Management

PhD program consists of two basic mutually connected parts: Study program and Research program.

By completion of the study program the student obtains knowledge and skills necessary to solve contemporary problems in a chosen specialization. Research program consists of an assignment to solve a given problem that can be a part of a research project.

During the study a PhD student is familiarized with the methods of scientific research and his/her theoretical knowledge in the field of management and special courses gets deeper. A student solves a research topic and he reports the results in the Thesis.

Students attend lectures according to the study program; they study independently and do research according to the research program led by their supervising professor.

The main forms of the evaluation of Ph.D. student are:

Annual evaluation of the Ph.D. student 

Dissertation exam

Thesis presentation

Full time PhD students apply for the dissertation exam at least 18 months and part time students 3 years after the beginning of the study.

Full-time PhD student should earn at least 45 credits per academic year, part-time student 30 credits. 

PhD student is allowed to apply for dissertation examination only after earning 90 credits.

Dissertation exam has both written and oral parts.

The PhD student should submit application for the thesis presentation not later than 6 years after completing dissertation exam. PhD student is allowed to submit the Thesis after earning 150 credits only.

Thesis presentation is open to the public. The results will be decided according to the individual votes of the members of the committee on the non-public meeting.

Study Program Management

	Subject
	ECTS credits
	Hours per semester
	Recommended

	
	
	
	Year
	Semester

	Compulsory subjects:
	
	
	
	

	Economics I
	8
	32
	1
	1

	Economics II
	8
	32
	1
	2

	Management
	8
	32
	2
	3

	Statistics
	8
	32
	2
	3

	Elective Subjects:
	
	
	
	

	Business Ethics
	8
	32
	3
	5,6

	Personnel Management
	8
	32
	3
	5,6

	Project Management
	8
	32
	3
	5,6

	Strategic Management
	8
	32
	3
	5,6

	Management Information Systems
	8
	32
	3
	5,6

	Financial Investments
	8
	32
	3
	5,6

	International Financial Management
	8
	32
	3
	5,6

	Marketing Management
	8
	32
	3
	5,6

	Market Research
	8
	32
	3
	5,6

	Organizational Development and Change Management
	8
	32
	
	

	Financial Analysis of Organization
	8
	32
	
	

	Employee Motivation
	8
	32
	
	

	Business Ethics
	8
	32
	
	

	Production and Operation Management
	8
	32
	
	

	Small and Medium Enterprises
	8
	32
	
	

	Innovation Management
	8
	32
	
	

	Logistics
	8
	32
	
	

	Decision Supporting Systems and Expert Systems in Management
	8
	32
	
	

	Strategic Information Systems
	8
	32
	
	

	International Finance Management
	8
	32
	
	

	Tax Systems
	8
	32
	
	

	Calculations and Budget
	8
	32
	
	

	Communication Techniques in Marketing
	8
	32
	
	

	Non-profit Marketing
	8
	32
	
	


Subjects of Dissertation Examination:

1. Economics

2. Management

3. Statistics

4. Elective

5. Elective

Study Program Business Management

	Subject
	ECTS credits
	Hours per semester
	Recommended

	
	
	
	Year
	Semester

	Compulsory subjects:
	
	
	
	

	Economics I
	8
	32
	1
	1

	Economics II
	8
	32
	1
	2

	Management
	8
	32
	2
	3

	Trends in the Management Development
	8
	32
	2
	3

	Elective Subjects:
	
	
	
	

	Organizational Development and Change Management
	8
	32
	3
	5,6

	Personnel Management
	8
	32
	3
	5,6

	Project Management
	8
	32
	3
	5,6

	Strategic Management
	8
	32
	3
	5,6

	Enterprise Information Systems
	8
	32
	3
	5,6

	Process and Operation Management
	8
	32
	3
	5,6

	Financial Analysis and Financial Planning
	8
	32
	3
	5,6

	Marketing Management
	8
	32
	3
	5,6

	Market Research
	8
	32
	3
	5,6

	Financial Investments
	8
	32
	
	

	Financial Analysis of Organization
	8
	32
	
	

	Employee Motivation
	8
	32
	
	

	Business Ethics
	8
	32
	
	

	Production and Operation Management
	8
	32
	
	

	Small and Medium Enterprises
	8
	32
	
	

	Innovation Management
	8
	32
	
	

	Logistics
	8
	32
	
	

	Decision Supporting Systems and Expert Systems in Management
	8
	32
	
	

	Strategic Information Systems
	8
	32
	
	

	International Finance Management
	8
	32
	
	

	Tax Systems
	8
	32
	
	

	Calculations and Budget
	8
	32
	
	

	Communication Techniques in Marketing
	8
	32
	
	

	Non-profit Marketing
	8
	32
	
	


Subjects of Dissertation Examination:

1. Economics

2. Management

3. Trends in the Management Development

4. Elective

5. Elective

Admission

Completed Ph.D. application forms and required attachments are to be sent to the Department of Science and Research of FM CU, Odbojárov 10, P. O. Box 95, 820 05 Bratislava 25, Slovak Republic. Topics of thesis are available on ( www.fm.uniba.sk and on the information panel of the Department of Science and Research. Each applicant should pass the admission interview.

Additional information for foreign students:

PhDr. Viera Bennarová

( viera.bennarova@fm.uniba.sk
	PhDr. Anna Bujnová, PhD.

( anna.bujnova@fm.uniba.sk
	Drahoslava Kissová

( drahoslava.kissova@fm.uniba.sk


COURSES DESCRIPTIONS

CS – Compulsory Subject, ES – Elective Subject, ECTS 5 – Number of Credits

C 50/ E 50 – Type of Assessment: C - Continuous, E – Exam in Exam Period

2h – Hours per Week, 1, 2 … - Semester

KIS, KMN, KMR, KSP, KFE – Responsible Department

	Accounting I, II, III
	KEF

	CS/ ECTS 5
	4h/ 1, 2, 3
	C, E

	Essence, function and characteristics of accounting in market economy. Types of organizations and legal forms of businesses. Accounting law of single entry bookkeeping. General characteristics and principles of single entry bookkeeping (also practical examples). The use of accounting software in single entry bookkeeping.


	Accounting of Banks and Financial Institutions
	KEF

	ES/ ECTS 3
	2h/ 8
	C

	Sources and roles of accounting in banking institutions. Economical content of the chart of accounts for banks. Methodology and accounting view of exchange operations, payments contact, bank operations with clients, stocks, accruals and deferrals of costs and revenues, tangible and intangible fixed assets and accounting of capital accounts in banks. Specialties of accounting methodology in bank of issue, NBS. Closing of books and reporting in banks. Economical content of the chart of accounts for insurance companies. Accounting view of economic processes in insurance companies. Closing of books and reporting in insurance companies.


	Advertising
	KMAR

	ES/ ECTS 3
	2h/ 8
	C

	Prerequisites:
	Marketing, Marketing Management

	On the base of knowledge obtained from the subjects of Marketing and Marketing Management, to deepen knowledge about integrated marketing communication within a marketing mix of a firm, develop competences to coordinate the marketing communication processes and make use of advertising for promotion activity of profitable and unprofitable organizations, advertisement making as a product of advertising agency.

Štarchoň, P.: Vademecum reklamy. Vybrané teoretické aspekty. Bratislava: UK 2004.

Boveé, C. L. – Arens, W. F.: Contemporary Advertising. Boston: Irwin 1996.

Ogilvi, D.: O reklame. Praha: Management Press 1996.

Schultz, D.: Moderní reklama. Praha: Grada 1995.

ProQuest –  database

Marketing magazine, Stratégie


	Bank Marketing
	KMAR

	ES/ ECTS 3
	2h/ 7, 9
	C

	The aim of the subject is to provide a main framework of bank marketing to students of specializations Marketing and Financial Management. The stress is on the effective implementation of marketing strategies into the banks. Also in Slovakia the banking industry moves from a highly controlled industry to an industry characterised by more aggressive competition.

Korauš, A.: Marketing v bankovníctve a poisťovníctve. Bratislava: Sprint 2000.

Channon, D. F.: Bank Strategic Management and Marketing. London: Wiley, 1994

Channon, D. F.: Global Banking Strategy. London: Wiley, 1990.

Dwight – Ritter: Relationship Banking. N.Y.C.: 1996.

Wright, D.: Bank Marketing for the 90’s. N.Y.C.: 1996.
ProQuest – database.
Biatec, Trend.


	Business environment in german speaking countries I, II
	

	ES/ ECTS 3
	2h/ 5,6
	C


	Prerequisites: 
	German language I, II, III, IV

	Aim of the Course:

Independent work with literature from German business environment

Butzphal, G. – Riordan, C.: Wirtschaftsdeutsch, Verlag Moritz Diesterweg, Frankfurt/M., 1991.

Kelz, H. P.: Wirtschaftliche Landeskunde der BRD, Inter Nationes, 1. Auflage, Bonn, 2000.


	Business Ethics
	KMAN

	CS/ ECTS 6
	4h/ 7
	C 50/ E 50

	The course provides a basic introduction to the concept of business ethics, and its importance both at an academic level, and in terms of practical management in organizations. The students are provided with directed case studies, study questions, ethical dilemmas for understanding and applying theory. They gain tools and techniques of business ethics management.

Remišová, a.: Etika a ekonomika. Bratislava : ekonóm, 2004.

Luknič. a.: štvrtý rozmer Podnikania – etika. Bratislava : SAP, 1994.

Bowie, N. E. (ed.): Business ethics. Massachusetts/oxford : blackwel publishers, 2002.

crane, a., matten, d.: Business Ethics. Oxford : oup, 2004.


	Business Graphics I, II
	KIS

	ES/ ECTS 3
	2h/ 3, 4
	C

	Intensive practical course in CorelDRAW for advertising purposes.


	Business in Europe
	

	CS/ ECTS 5
	4h/ 6
	C 40/ E 60

	The aim of the course is to provide students with knowledge of doing business and entrepreneurship in Europe and international business, which they could effectively utilize in their future managerial practice or/and entrepreneurship.

Beneš Vlastislav a kolektív: Zahraniční obchod.GRADA 2004.

Hill, Charles W. L.: International Business. McGraw-Hill, Irwin, 2003

Jimenez Guillermo: Základy exportu a importu. SOPK Bratislava 1999.

Johnson Debra and Colin Turner: European Business. Routledge, 2000. 

JUDr. Ing. Pavol Kopál: Doing Business in the Slovak Republic. Slovak Chamber of Commerce and Industry, 1996..

Piškanin, A., Bajzíková, Ľ.: Podnikanie v Európe. Ofprint Bratislava, 2001.

Sir Leon Brittan, Baroness Chalker, Richard Needham: Doing Business with the West. Kogan Page Ltd., 1993.


	Business Law I. II.
	KIS

	CS/ ECTS 5
	4h/ 4,5
	C 50/ E 50

	Intensive course in Business Law for managers.


	Coaching I, II
	KMAN

	ES/ ECTS 3
	2h/ 3, 4
	C

	Prerequisites:
	Psychology

	The aim of the course is to improve social and interpersonal skills through participative approach of all participants. The participants will also develop their presentation skills, self perception and perception of others.


	Comparative Management
	KSP

	ES/ ECTS 3
	2h/ 8
	C

	Gatley, S. – Lessem, R. - Altman, Y.: Comparative Management. McGraw-Hill, 1996

Axtell, R. E.: Do’s and Taboos Around the Word: A Guide to International Behavior. John Wiley & Sons, 1993

Axtell, R. E.: Do’s and Taboos of Hosting International Visitors. John Wiley & Sons. 1993

Ball, D. A. – McCulloch, Jr. W. H.: International Business. Irwin, 1993

www.executiveplanet.com


	Compensation Systems
	KMAN

	CS/ ECTS 6
	4h/ 9
	C 50/ E 50

	Prerequisites:
	Human Resource Management (European Aspects), Introduction to Personnel Management, Organisational Behavior

	The subject comprises the explanation of the basis and grounds of compensation systems, advantages and disadvantages of individual base - pays, salary forms, bonuses and incentives. This course discusses the major compensation issues, and compares the compensation approaches in the U.S.A., Europe, Slovakia and Japan.

Milkovich, Newman: Compensation, 6th Edition. McGraw – Hill, 1999.

Compensation and Benefits.

Journal of American Compensation Academy.

Journal of HRM.


	Computer Aided Accounting
	KFE

	ES/ ECTS 3
	2h/ 4
	C

	Accounting system and account manners for entrepreneurs (double counting). Significance and function of accounting. Company assets, expenses, revenues, profit, and loss. Methodical parts of accounting (accounts, journals, entry). Accounting of fixed assets and inventories. Financial accounts, accounting relations, equity. Practical examples of double counting, balancing. Accounting software.


	Computer Aided Statistics
	KIS

	CS/ ECTS 3
	2h/ 3
	C

	Prerequisites:
	Introduction to Statistics

	Statistical software STATGRAPHICS, SAS and SPSS.

J.T. Mc Clave, C.G. Benson: Statistics for Business and Economics

http://badame.vse.cz/iastat/
http://www.statsoft.com/textbook/stathome.html
http://www.prenhall.com/mcclave/ 
http://www.fm.uniba.sk/sasonlinedoc/


	Computer Law
	KIS

	ES/ ECTS 3
	2h/ 8
	C

	Computer law, telecommunication law, protection of information law and copyright law are the topics of this course.

Chris Reed, William Twining, Christopher McCrudden: Internet Law. Text and Materials (Law in Context) Cambridge University Press; 2nd edition 2004, ISBN 0521605229

Susan J. Drucker: Real Law Virtual Space: The Regulation Of Cyberspace. Hampton Pr, 2004 ISBN 157273552X

http://www.flaw.uniba.sk


	Computer Networks
	KIS

	CS/ ECTS 6
	4h/ 7
	C, E

	This course is intended for MIS specialists. It is theoretical and practical course in computer networks.

Windows 95, Windows 98, Windows 2000 Professional.

http://www.cs.bsu.edu/homepages/peb/cs637/layering/index.htm – Novell Netware Protocol Layering

http://www.protocols.com/index.html – detailed description of the protocols


	Computer Networks Management
	KIS

	ES/ ECTS 3
	4h/ 8
	C

	Subject builds on the knowledge from the Computer networks course. It is a practical course where students learn how to manage a computer network.

Windows 2000 Server, Windows 2000 Advanced Server

Internet: http://www.microsoft.com – Microsoft’s knowledge base


	Computer Science
	KIS

	CS/ ECTS 5
	4h/ 1
	C, E

	The primary purpose of this course is to help facilitate each student’s understanding of computer technology so they can make informed decisions regarding the procurement and use of computer-based information resources. This course will be treated as a survey course. That is, we will be introducing and discussing a relatively large number of topics over a relatively short period of time. This is positive in that we are presented with a reasonably broad picture of a field of discipline, but in doing so we give up a certain degree of depth in all subjects discussed. We will review critical basic notions of how computers can be used to meet business communications, data processing, and decision-making needs. This class is knowledge beyond just end-users.

James A., O´Brien: Introduction to Information Systems with PowerWeb, McGraw-Hill/Irwin, 2001


	Conflict Solving
	KAMN

	ES/ ECTS 3
	2h/ 8
	C

	Prerequisites:
	Basic Personnel Management, Organisational Behavior

	The course has two parts. First part deals with the occurrence of conflict at the workplace – it identifies the main areas that have strong potential to create conflict. The second part is aimed at techniques that are used to settle disputes between (among) parties. This part is oriented more on practical exercises and roles plays in order to better understand the differences between the techniques and their effectiveness.

The class is going to cover the following areas:

· theory and history of thinking about conflict

· nature of conflict and the stages of its development

· organizational sources of conflict – micro view (internal)

· organizational sources of conflict – macro view (external)

· demonstrations of conflict within an organization

· techniques to resolve conflict 

· distributive bargaining (exercises)

· integrative bargaining (exercises)

URY, William: Getting Past No, Bantam Books, Revised Edition 1993

Lewicki, Roy J., Saunders, David M., Minton, John W.: Essentials of Negotiations, Irwin/McGraw-Hill, 1994


	Cost Accounting
	KFE

	ES/ ECTS 3
	2h/ 4
	C

	Accounting view of the costs according to the cost types. Accounting view of the costs according to the calculation table items. Accounting view of the costs according to the costs origin. Accounting view of the costs according to the volume of production. Accounting view of the costs in decision-making. Structure of the common calculation table. Subject and methods of calculations in market economy. Calculation system from the view of its elements and their interactions. Costs and revenues in the internal structure of an organization, their relation to financial accounting and intradepartmental economic result. The relation of budgeting to financial accounting and calculations. Control of fulfilling the indirect costs budget.


	Creation of Database Applications
	KIS

	ES/ ECTS 3
	2h/ 7
	C

	Work with SQL server. Connecting SQL server and Web server. Creation of procedures and functions, their use in applications.

Evan Callahan: Microsoft Access 2002 Visual Basic for Applications Step by Step, Microsoft Press, Book and CD-ROM edition, 2001
Online Training Solutions Inc.: Microsoft Access Version 2002 Step by Step, Microsoft Press, Book and CD-ROM edition, 2001


	Creative and Innovation Management
	KSP

	ES/ ECTS 3
	2h /6
	C

	DeBono, E.: DeBono’s Thinking Course. New York, Fact on File Publications 1985.

Herrmann, N.: The Whole Brain Business Book. New York, McGraw-Hill 1996.


	Credit Risk Management
	KFE

	ES/ ECTS 3
	2h/ 8
	C

	Waterhouse, C.: An Introduction to Credit Risk Management, Price Waterhouse, London 1992


	Data Processing for Management and Marketing
	KIS

	ES/ ECTS 3
	2h/ 5, 6
	C

	Student will learn in this practical course how to use statistical methods in marketing research and management.


	Databases
	KIS

	CS/ ECTS 5
	4h/ 5
	C 40/ E 60

	Prerequisites:
	Computer Science, Basic Financial Management, Accounting

	The aim is to teach students how to create databases in Microsoft Access. Databases are the fundamental building blocks of any information system. This course is intended to give students also the fundamental knowledge of structured data and relational databases. Team project – the creation of operational database system in ACCESS is an integral part of the course.

James F. Courtney, Jr. David B Paradice: Database Systems for Management, Times Mirror Mosby College Publishing, St. Louis, 1988

J. Wiescas: Running MS Access, Microsoft Press, Ostrava 2000

R. Dobson, Programming MS Access – 2000, Microsoft Press, Praha 2000


	Databases Management
	KIS

	ES/ ECTS 3
	2h/ 8
	C

	Course in database management

Date, C., J.: An Introduction to Database Systems, AWPC 2000


	Database Systems (Special Topics)
	KIS

	ES/ ECTS 3
	2h/ 6
	C

	Comprehensive collection of database organisational and design tools, file structures and evaluations, database structures, schemata and implementations. Database security, operations and management.

James F. Courtney, Jr. David B Paradice: Database Systems for Management, Times Mirror Mosby College Publishing, St. Louis, 1988


	Direct Marketing
	KMAR

	ES/ ECTS 3
	2h/ 8
	C

	Prerequisites:
	Communication Techniques in Marketing, Marketing Management

	The aim of the subject is not only to provide a theoretical knowledge of direct marketing to students of specialization Marketing but also to enable to understand particular tools of direct marketing and its practical aspects. The stress is on the effective implementation of direct marketing activities into the marketing communication with the target groups (customers). Students will be encouraged to think about theoretical and practical aspects of direct marketing and to develop their skills through a semester project. The case studies will also be utilised to facilitate the combination of theory and practice.

Štarchoň, P. – Faltys, J. – Dzugasová, J.: Priamy marketing alebo Priama cesta ako si získať a udržať zákazníka. Bratislava: Direct Marketing Beta, 2004.

McCorkell, G.: Direct and Database Marketing. London: Kogan Page 1997.

Stone, B.: Successful Direct Marketing Methods. Chicago: NTC Business, 1997.

Wuderman, L.: Direct Marketing. Praha: Grada 2004.

ProQuest - database

Marketing magazine, Stratégie


	E-marketing and E-business
	KIS

	ES/ ECTS 3
	2h/ 7
	C

	Subject explores contemporary trends in business and marketing. 

Fellenstein, C., Wood, R.: Exploring E-commerce, Global E-business, and E-societies, Prentice Hall PTR, 2000


	Economics I
	KFE

	CS/ ECTS 5
	4h/ 1
	C 30/ E 70

	Economics tries to understand the reactions of people to scarcity. In this semester the student is introduced to the three basic aspects of almost every economic issue: allocation, stabilization and distribution.

After that we focus on microeconomics, the decisions of individual entities like people, firms, government institutions etc. Price theory is the central subject as well as consumers´ and producers´ behavior, optimal allocation and efficiency.

Michael R. Baye: Managerial Economics and Business Strategy, McGraw-Hill, 1997.

C. Samuelson, D. Nordhaus: Economics, McGraw-Hill, 1996.


	Economics II
	KFE

	CS/ ECTS 5
	4h/ 2
	C 30/ E 70

	The start of the second semester will be an overview of qualifications of the price theory. Public goods, externalities and the functioning of prices and supply and demand in reality will be discussed.

After that the focus will be on macroeconomics and on some models (Keynesian and classical) that are needed to explain the level of production, consumption, saving, investment etc. and their consequences. After this money will be discussed, its functioning, its role in the economy and monetary policy. Also will be studied the combination of real and monetary models and fiscal policy.

Olivier Blanchard: Macroeconomics, Prentice Hall, 1997

C. Samuelson, D. Nordhaus: Economics, McGraw-Hill, 1996


	Economics III
	KFE

	CS/ ECTS 5
	4h/ 3
	C 30/ E 70

	During the third semester of the course, attention will be directed on dynamic processes in the economy, like the business cycle and economic growth. After that, time will be devoted to international financial relations and trade, the role of the government, its deficit and debt and so on.

Olivier Blanchard: Macroeconomics, Prentice Hall, 1997

C. Samuelson. D. Nordhaus: Economics, McGraw-Hill, 1996


	Economics IV
	KFE

	CS/ ECTS 5
	4h/ 4
	C 30/ E 70

	The last part of the course covers capita select that deserve special attention like economic policy (monetary, fiscal and supply side), exchange rate systems, regulation, environmental problems, the European union and inflation and unemployment. Some remarks will be made concerning the distinction between capitalism and socialism.

C. R. Krugman, M. Obstfeld: International Economics, Additon– Wesley, 1997


	Economic Processes Modelling
	KFE

	CS/ ECTS 6
	4h/ 8
	C 50/ E 50

	Introduction to Mathematica for MS Windows: symbolic and numerical calculations, 2D and 3D graphics, programming in Mathematica. Economic applications of mathematical programming. Models of economic dynamics: problems of stability and chaos. Ito’s formula. Black-Schole’s formula. Option valuation. Time series analysis, ARIMA models.


	Enterprise Communication Systems
	KIS

	CS/ ECTS 6
	4h/ 8
	C, E

	Information systems in companies from the point of view of communication. The essence of lectures will be in the philosophy, principles and techniques used in transfer of data, text, picture, etc. in business environment.

Kukura, P.: ISDN & Broadband ISDN Networks. Bratislava, 1995.


	Enterprise Information Systems
	KIS

	CS/ ECTS 6
	4h/ 9
	C, E

	Information systems in an enterprise. Lectures are intended to support deeper understanding of strategic role of information systems in business environment.


	Environmental Economics
	KFE

	CS/ ECTS 3
	2h/ 5
	C, E

	Ecology and economics (the living environment and the economy). Living environment – source of inputs and outputs of economic activity. Negative impacts of economy on the living environment. Legal, financial, and economical tools for regulation of formation and protection of living environment. Environmental management of company. Evaluation of impacts from operations on living environment. Life cycle of product, which is not environmentally tortuous. Environmental damages and expenses. Handling of waste. Environmental market.


	English for Managers I-IV
	KIS

	CS/ ECTS 3
	2h/ 1, 2, 3, 4
	C 50/ E 50

	This upper-intermediate Business English course for students of management follows the communicative and functional approach, with an emphasis on both fluency and accuracy.

The course is focusing on developing and improving language skills needed for future managers.

Students practice and extend language skills such as listening and reading by means of activities in their English classes where the latest articles on business and management issues are presented and discussed. Communication skills are extended with emphasis on speaking (e.g. role-plays, minitalks, discussions, presentations), and on clarity of written work as extra-class activity (e.g. composition of business letters, memoranda, reports, etc.). 

Furthermore, cognitive knowledge of the English Grammar is developing as required by the students at upper-intermediate and advanced level. Introducing, studying and learning new vocabulary is developed in detail, particularly new words and phrases associated with Business English. Learning to learn vocabulary, to define terms adequately and to use them appropriately can contribute to getting a general overview of modern business.

Tullis, G., Trappe, T.: New Insights into Business, Longman 1999


	Expert Systems
	KIS

	ES/ ECTS 3
	2h/ 9
	C

	Special course in expert systems

Giarratano, J., Riley, G.: Expert Systems Principles and Programming, PWS Publishing Company, Boston 1998


	Financial Accounting
	KFE

	CS/ ECTS 6
	4h/ 7
	C, E

	Status, function and basic structure of accounting. Financial management of enterprise. Users of accounting information. Basic balancing accounts (balance sheet, income statement, cash flow). Fundamentals of financial analysis. Analysis of balancing accounts.

Jane L. Reimers: Financial Accounting: A Business Process Approach


	Financial Management
	KFE

	CS/ ECTS 6
	4h/ 7
	C, E

	The student examines the general nature of financial management, the financial system, taxes, and the major financial decisions of corporations. Specific attention is given to present value and capital budgeting; risk and asset pricing; financial analysis and forecasting; financial decisions and market efficiency; and capital structure. Problem-solving methodology is used to illustrate the theories and tools in financial decision-making.

Richard Brealey and Stewart Myers: Principles of Corporate Finance, International Edition, McGraw Hill Publishing, 7th edition, 2002


	Financial Markets and Institutions
	KFE

	ES/ ECTS 3
	2h/ 7
	C

	Financial system in global economy and its perspectives. Information sources for decisions in financial and capital markets. Financial institutions of financial system. Commercial banks and money production. Non-banking savings institutions – credit co-operatives, savings and mutual funds. Insurance companies, pension funds and other financial institutions. Interest rates in financial system. Relations between interest rates and securities prices. Taxes and other factors affecting interest rates. Financial options. Financial market and its characteristics. State treasury bills. Loans in interbanking market. Instruments of international financial market. Consumers, enterprises and government on the financial market. Classes of creditability.

P. S. Rose: Money and capital markets, Richard D. Irwin, Inc., Homewood, USA 1980

Polakoff, Murray E., Thomas A. Durkin et al: Financial Institutions and Markets, 2nd edition, Boston: Hougton Miffin, 1981


	German Language I, II, III, IV
	KMAN

	ES/ ECTS 2
	2h/ 1, 2, 3, 4
	C

	The aim of the course is communication in German language and work with professional literature in a foreign language 

Charafoui, E.: Nemecký jazyk pre nefilológov, Vydavateľstvo UK, Bratislava, 2003.

Hőppnerová, V.: Deutsch in Wirtschaft, SCIENTIA, Praha, 1993.


	Global Networks
	KIS

	ES/ ECTS 3
	2h/ 3, 4
	C

	The main aim of this course is to grasp the fundamental principles of the internet, its functions, use in business, connectivity and creation of web pages. Part of the course is the creation of personal web pages with two levels of immersion.

Prof. dr. R.T. Griffiths Internet for Historians, History of the Internet, The Development of the Internet
Michael Dillon, Jon Postel’s Legacy: A Keeper of Lists, An Internet Arbiter
© State of Victoria (Department of Education, Employment & Training) Initiative of the SOFWeb Project
http://www.sofweb.vic.edu.au/internet/index.htm
Chelsea Martin: INTERNET HISTORY
http://www.sofweb.vic.edu.au/internet/index.htm
http://www.vicomtech.com/
http://mag-nify.educ.monash.edu.au/Wingate/



	Intercultural Management
	KSP

	ES/ ECTS 2
	2h/ 6
	C

	The course shows importance, depth and influence of cultural specifics in various countries and geographic areas on management and business practices and helps to prepare students for professional business interaction with these countries. These regions are covered: Europe, North America, South America, Arabic countries and Israel, Asia, Australia and Africa.

HAMPDEN-TURNER, Ch. – TROMPENAARS, A.: Building Cross-Cultural Competence. Chichester : John Wiley & Sons, 2000. ISBN: 0-471-49527-1.

www.executiveplanet.com
www.finetravel.com
www.geert-hofstede.com/index.shtml
www.businessculture.com/uk/


	Introduction to Personnel Management
	KMAN

	CS/ ECTS 5
	4h/ 3
	C 50/ E 50

	Aim of the course:

- Familiarize students with the major human resource management (HRM) functions and with their relations to other managerial functions within a company,

- Stress the importance of link between business strategy and HRM,

- Develop understanding of critical issues in managing human resources from both employee and employer perspective,

- Combine theoretical framework with a real-world application.

Milkovich T., Boudreau J., Human Resource Management, 6th edition, Richard Irwin, 1991

Rudy J., Bajzikova L., Introduction to Personal Management, Comenius University Bratislava, 1997

Personal Management, Human Resource Graduate and undergraduate Fall 1994 course syllabus and materials, FMCU library

Personal Management special topics, undergraduate spring 1996 course reading materials

Periodicals on Disc, FMCU library


	International Human Resource Management
	KMAN

	CS/ ECTS 6
	4h/ 8
	C 50/ E 50

	This course provides a survey of human resource practices in Europe in comparison with other district regions (USA & Asia). The objective of the course is to examine different approaches to HRM.

Hollinshead, G. & Leat, M. 1994. Human Resource Management (an international and comparative perspective on the employment relationship). Pitman Publishing.

Kirkbrride, P.S. 1994. Human Resource Management in Europe (perspectives for the 1990’s). Routledge.

Sparrow, P & Hiltrop J-M. 1994. European Human Resource Management in Transition. Prentice Hall.

The International Journal of Human Resource Management

Journal of International Business Studies

Human Resource Management

Journal of Human Resource Management

Human Resource Management Journal

Journal of Human Resource Management, Bratislava, Slovak Republic


	Information Systems and Business Software
	KIS

	CS/ ECTS 5
	4h/ 2
	C, E

	Introduction to the use of information systems in business. Topics that will be covered include operations systems, computer hardware and software, system analysis, procedures and theory of algorithms, data communications and application development. Students will be introduced to business software packages that will include database management and advanced use of spreadsheets.

James A., O´Brien: Introduction to Information Systems with PowerWeb, McGraw-Hill/Irwin, 2001

Thomas Chester, Richard H. Alden: Microsoft EXCEL 97, GRADA Publishing 1998

John Walkenbach, David Maguiness: Excel 5.0 – podrobný pruvodce zkušeného uživatele, 


	International Economic Relations
	KFE

	CS/ ECTS 5
	4h/ 6
	C, E

	The standard course in international economics is divided into microeconomic and macroeconomic sections. The microeconomic section discusses trade theory and trade policy. Trade theory examines the basis for trades and the gains from trade. Trade policy studies the reasons for and consequences of obstructing trade with tariffs, quotas, and other measures. “the single most consistent mission of international economics,” according to Krugman and Obstfield, “has been to analyze the effect of… protectionist policies.” The macroeconomic section of a standard course in international economics deals with the balance of payments and adjustment in the balance of payments or, open economy macroeconomics. Classical and neo-classical theories of comparative advantages, international trade and economic growth, national accounts and balance-of-payments adjustment, exchange rate determination, capital mobility, economic integration.

P. Krugman, M. Obstfield: International Economics


	International Commercial Law
	KFE

	ES/ ECTS 3
	2h/ 5,6
	C

	This course will focus on issues concerning the law and practice of international trade. The material will focus on contracts and the international sale of goods; the legal forms of business that international trading takes place under and related issues concerning these arrangements. The course will focus on the law of the European community, the United States, Slovakia and various treaties.


	International Environmental Policy
	KFE

	CS/ ECTS 3
	2h/ 8
	C, E

	Economical and social development of the world and global ecological problems. International requirements for ecologization of economic development. Global political and economical interests and international ecology policy. World ecology problems in north-south and west-east relations. UN ecology policy. Ecological policy of USA, EU, Asian countries. International environmental agreements and conventions.


	International Finance
	KFE

	ES/ ECTS 3
	2h/ 9
	C

	The lecture combines theoretical lectures and practice through experience and relevant documents analysis (e.g. European Commission’s reports).  The objective of this programme is to provide the students with a framework and tools that help them to better understand the development of the European Union and the set up of  a coherent financial markets framework.


	International Marketing
	KMAR

	CS/ ECTS 6
	4h/ 9
	C 30/ E 70

	Prerequisites:
	Marketing Management, Marketing Research

	The course helps to understand and enables to use all the information about international marketing. It contains application of marketing in international marketing area. It is based on assumption that marketing in various countries have differences, which need special attention. Presentations and seminars should introduce and explain relations in world market area. Students should study international markets; methods for finding the strategies for these markets, as well as application of marketing mix factors according to international context.

Štarchoň, P.: Medzinárodný marketing I. Vybrané časti. Pracovný materiál. 2005

Světlík, J.: Marketing pro evropský trh. Praha: Grada Publishing 2003.

Terpstra, V.: International Dimensions of Marketing. Wardsworth Publishing Company 1993.

Paliwoda, J. S. – Ryands, J.K.: International Marketing Reader. London: Routledge 1995.

Brassington, F. – Pettitt, S.: Principles of Marketing. Pitman Publishing 2003.

Usunier, J.C.: Marketing Across Cultures. Prentice Hall Europe 1996.

Welford, R. – Prescott, K.: European Business. An Issue-Based Approach. Pitman Publishing 1996.

Larsen, H. H.: Cases in Marketing. London: Sage Publications 1997.

ProQuest - database

Trend, Profit, Journal of International Marketing


	International Trade and EU
	KFE

	CS/ ECTS 6
	4h/ 8
	C 30/ E 70

	Theory of international business and trade. The importance of international trade in qualitative development in the Slovak republic and its entrance into the European union. The role of international trade in the reproduction processes. The importance of science and technical processes in the economy development of the Slovak republic. The importance of trade policy concerning the strategy of international economic integration. The commercial operations and the commercial negotiations in international business. The structure of commercial operations and the effectiveness of international business.


	Intranet
	KIS

	ES/ ECTS 3
	2h/ 7,8
	C

	Practical guide to intranets.


	Introduction to Financial Management
	KFE

	CS/ ECTS 5
	4h/ 4
	C, E

	Introduction to business finance, including use of short-term funds and long-term capital, management of assets, liabilities, and capital accounts, financial analysis and time value of money, corporate securities, dividend policy and cost of capital.

Bloch S. B., Hirt G. A.: Foundations of Financial Management IRWIN, INC, 1992


	Introduction to Management
	KMAN

	CS/ ECTS 5
	4h/ 1
	C, E

	The course is aimed to provide basic knowledge about management as a process as well as a science. The purpose of this course is twofold. First, the student will become acquainted with the major approaches and principles of management in general. Second, the student will begin to develop the skills necessary to apply these principles to problems faced by actual organizations. The class will integrate lectures (in English and in Slovak) as well as exercises at seminars. Students are expected to be prepared to discuss the textbook readings and outside readings. The expectation is that each student will make a contribution to the class discussion and the group discussion at seminars.

There will be three exams during the semester. Two intermediate and the final examination.

Robbins, S. P: Management. Prentice Hall, New Jersey, l996

Rudy J.: Introduction to Management. Selected readings. Comenius University, Bratislava, l995.

Academy of Management Journal

Management Today

Journal of Systems Management


	Introduction to Personnel Management
	KMAN

	CS/ ECTS 5
	4h/ 3
	C 50/ E 50

	The course covers the fundamentals of HRM. It is aimed at understanding the major principles and functions of personnel management and the role of personnel management systems in organizations.

Milkovich, Boudreau: Human Resource Management

Rudy, Bajzíková: Introduction to Personnel Management, Comenius University.


	Introduction to SAP
	KIS

	ES/ ECTS 3
	2h/ 4,6
	C

	The course will introduce the students to the financial information system SAP, its philosophy and customizing for Slovak public universities. The course will demonstrate the basic system transactions and the creation of the standard reports.

http://help.sap.com


	Investment Banking
	KFE

	ES/ ECTS 3
	2h/ 8
	C

	Investment banking – definition – real investment and financial investment. Development of investment banking. State of investment banking in the SR, legislation. Investment process. Establishing an investment policy. Securities analysis. Portfolio construction. Portfolio revision. Assessment of portfolio efficiency. Evaluation of business plans. Evaluation methods. Financial and investment counselling. Assets securitisation. International transactions. Issue trades. Issue process. Direct and mediated trades. Aims: investment, speculative. Conversions, arbitrage. Option trades. Deposit trades, deposit, governance. Property governance. Counselling, client analysis, strategy proposal, implementation, control. Fusions and acquisitions. Project financing. Services in the area of privatisation and joint ventures.


	Japanese I-IV
	KMAN

	ES/ ECTS 2
	2h/ 1, 2, 3, 4
	C

	Tanaka Yoshio: Japanese for Today, Gakken Co. Ltd, Osaka, 1980


	Labour Law
	KIS

	PP/ ECTS 5
	4h/ 6
	S

	Introduction into social and labour law valid in Slovak Republic.


	Leadership
	KMAN

	ES/ ECTS 3
	2h/ 8
	C

	Prerequisites:
	Organisational Behavior

	The leadership course focuses on repertoire of theoretical and practical leadership principles and issues. It surveys theoretical frameworks of leadership on three different levels: individual, team and organizational. It is designed to expose you to a variety of leadership related perspectives and practices in order to understand its concept. Within the individual classes these are then aligned with a range of organizational behavior and human resource management related fields to provide you with the ‘leadership in the big picture’ framework. The particular classes are combination of experimental activity (case study, game exercise, movie), lecture presentation, and classroom discussions. The lectures in combination with readings provide a content foundation for the course, while the activities and discussions will utilize your experiences gained. The emphasis will be on comparing and contrasting ideas of yours, development of your critical thinking skills and their application to leadership problem solving.

Kouzes J., Posner B.: The Leadership Challenge, 1st edition, 1997

Jossey-Bass Hackmann M., Johnson C.: Leadership: A Communication Perspective, 2nded, 1996, Waveland Press


	LINUX
	KIS

	ES/ ECTS 3
	2h/ 7
	C

	Operating system LINUX.


	Logic
	KMAN

	ES/ ECTS 2
	2h/ 1
	C

	The course provides the necessary training for the development of the skills needed to clearly deduce conclusions. Furthermore, the study of logic allows business people to exclude mistakes in argumentation and business negotiations.


	Logistics
	KSP

	ES/ ECTS 3
	2h/ 5
	C

	Logistics management course is intended to be an analysis of the logistics practices and procedures found in both manufacturing and service companies. We will focus on the set of activities, which lead to building logistics practices within the company and also between suppliers and customers. Students are taught contemporary logistics concepts like SChM, Cross Docking, Quick Response.

Obligatory:

Van WEELE, Arjan: Purchasing & Supply Chain Management. Fourth Edition. 2005. Thomson Learning. ISBN 1-84480-024-5.

Recommended:

Van WEELE, Arjan: Purchasing and Supply Chain Management. Third Edition. 2002. Thomson Learning. ISBN 1-86152-978-3.

TAYLOR, David – BRUNT, David: Manufacturing Operations and Supply Chain Management. 2001. ISBN 1-86152-604-0.


	Management Course – Current Trends
	KMAN

	ES/ ECTS 3
	2h/ 9
	C

	Course objective. Management belongs to most important factors of the organizations effectiveness. It is a very diverse practical activity and a dynamically developing theory. The course objective is to enhance the knowledge of students about the most recent trends in the management functions as well as in the management of the most important functional activities, such as the operations, marketing, human resources and finance. A very important part of the course objective is the developing the analytical and conceptual skills of students in order that they are able to apply the theory in practice.

Class format. The class will integrate lectures and seminars.  The lectures will direct the students on the most important current trends in management. The students are expected to prepare written seminar work, to present it at the seminar discussion and to participate at discussions.

Peters, T.: Thriving on Chaos. New York, Alfred Knopf, 1988

Senge, P. M.: The Fifth Discipline: The Art and the Practices of the Learning Organization. New York l990.

Drucker, C.: Management Challenges for the 21. Century. Harper Business, 1999.

Champy, James: Re-engineering Management. Harper Business, 1995.

Snar, M.: Introducing Global Issues. Riener, 1998.


	Management Information Systems
	KIS

	CS/ ECTS 6
	4h/ 8
	C, E

	The course is aimed to the analysis and development of information systems in business organizations. This course will develop the framework for an information system and explore how systems that support the business functions of the organization are integrated and aid the managers with decision-making responsibilities within the operational, tactical and strategic hierarchy of the company. Underlying the examination of various types of organizational information systems will be an exploration of emerging technologies that drive these systems. This course provides the student with the knowledge and skills necessary to understand and use information technology effectively and shows how information technology provides organizations with a strategic competitive advantage.

James A. O’Brien: Management Information Systems: Managing Information Technology in the E-Business Enterprise, 5/e or Managing Information Technology in the Internetworked Enterprise, 4/e

http://highered.mcgraw-hill.com/sites/0072440783/
http://www.mhhe.com/business/mis/obrien


	Management of EU Programs and Projects
	KIS

	ES/ ECTS 3
	2h/ 7, 9
	C

	Projects financed by EU.

Management for Development Foundation, Project Management and Programme Administration Course, Ede, The Netherlands, 1995, 1999.

University of Bradford, Development and Project Planning Centre, Seminar on Logical Framework, Bradford, United Kingdom, 1997.


	Management of Innovations
	KSP

	ES/ ECTS 3
	2h/ 7
	C

	The aim of the course is to enable the understanding of importance of innovations for individual firms as well as for the whole society. Students would gain knowledge about the specifics of innovation of products, services and processes and get acquainted with experiences about the innovation process in developed economics. The course covers these four topics: The Sources of Innovations – what they are, how to analyze them and how to exploit them; The Practice of Entrepreneurship and Innovation – the management of innovation process and supporting innovations in the firm; The Four Entrepreneurial Strategies – how to bring innovations to the market. Specific topic is The Lead User Method – what it is and how to conduct a lead user project. Lead User Method enables to gain new product ideas and problem solutions systematically. The course utilizes lectures, video presentations, case studies, independent reading and student presentations.

VON HIPPEL, Eric: Democratizing Innovation. Cambridge : The MIT Press, 2005. ISBN: 0-262-00274-4.

DRUCKER, Peter: Innovation and Entrepreneurship. New York : Harper & Row, 1985. ISBN: 0-06-015248-4.


	Managerial Accounting
	KFE

	ES/ ECTS 3
	2h/ 8
	C

	Relationship and differences between cost accounting and managerial accounting. Classification of expenses and revenues of an enterprise with emphasis on decision-making. Allocation of costs. Decision-making tasks. System of company’s objectives and budgets in market conditions. Managerial accounting and managerial price decisions. Development tendencies in managerial accounting.


	Managerial Decision Making
	KSP

	CS/ ECTS 6
	4h/ 8
	C 35/E 65

	The purpose of the course is to teach students how to make decisions and to improve their decision-making skills. Decision-making is the main responsibility and function of the manager, and managers are regarded and evaluated in term of success in making decisions. The course utilizes lectures, management simulation on computers (MESE, GlobeMESE), independent reading, project work and presentations.

HUBER, G.: Managerial Decision Making. Glenview : Scott, Foresman and Company, 1980. ISBN 0-673-15141-7.

DRUCKER, P.: The Effective Executive. London: William Heinemann, 1967. ISBN 80-85603-02-0.


	Managerial Skills in the English-speaking Environment I, II
	KIS

	ES/ ECTS 3
	2h/ 5, 6
	C

	This is a skills based course for students of management at an advanced level of English. The course develops students’ managerial skills required for meetings, negotiations, presentations, office talks and socializing at an international level. The emphasis is on improving students’ oral communication skills in order to perform better and more effectively in the world of international business. The course pays high attention to increasing social and cultural awareness of the business world, often the most difficult area for students.

Cotton, D., Robbins, S.: Business Class, Longman 1999

Wallwork, A.: Business Options, Oxford University Press, 2001


	Marketing
	KMAR

	CS/ ECTS 5
	4h/ 5
	C 30/ E 70

	This course concentrates on the determination of marketing policy with regard to product decision, distribution, pricing and promotion. Special attention is given to recent developments such as direct marketing. Providing cases to work on stimulates the students’ self-motivation. Students are also required to submit a paper on a specific subject.

Kotler, Ph. – Armstrong, G.: Marketing. Bratislava: SPN. 1990.


	Marketing Management
	KMAR

	CS/ ECTS 6
	4h/ 7
	C 40/ E 60

	Students examine the what (principles), how (science & art) and why (strategy) of the marketing process. Course content focuses on the major policies that underlie the activities of marketing institutions and the social, economic, and political implications of such policies. The text will play a major role in bridging the gap between academic marketing literature and the all-encompassing world of marketing practice. Students will participate in marketing decision-making through case study methodology including marketing themselves.

Kotler, Ph., Cox, K. K.: Marketing Management and Strategy. Englewood Cliffs: Prentice Hall, 1988

Larsen: CASES IN MARKETING, Sage Publications


	Marketing Research
	KMAR

	CS/ ECTS 6
	4h/ 8
	C 30/ E 70

	Marketing research is a cornerstone of informed management decision-making in modern organisations. The course prepares students in both how to identify and how to obtain appropriate information for strategic and tactical marketing decisions. In addition, the course seeks to develop student’s analytical skills and critical thinking to properly interpret the results of the market research.


	Mathematics I, II, III
	KFE

	CS/ ECTS 5
	4h/ 1, 2, 3
	C 30/ E 70

	Economic models. Linear models. Vectors and matrices. Matrix algebra. Limitations of linear models. Dynamic models. Differential calculus.

Optimisation problems. Unconstrained and constrained optimisation. Linear programming. Simplex method. Dual problem. Sensitivity analysis.

Integral calculus. Ordinary differential equations. Systems of ods. Ods of higher orders. A numerical solution of systems of ods. Partial differential equations. Stochastic differential equations.

Barnett, Burke, Ziegler: Applied Mathematic for Business and Economics, Life Sciences and Social Sciences.


	MIS – special Topics
	KIS

	ES/ ECTS 3
	2h/ 9
	C

	Seminar on recent trends in ICT.


	Monetary Theory and Policy
	KFE

	CS/ ECTS 6
	4h/ 8
	C 30/ E 70

	Objectives of monetary policy in monetary theory and practice. Money and currency – what is to be managed about money. Monetary theories and types of monetary emission. Interest theory. Monetary balance and monetary stability – conditions of maintenance and impacts of disturbances. Inflation issue as a monetary event. Establishing an inflation diagnosis. Anti-inflation policy and costs of disinflation. Theory of rational expectations and its application in monetary policy. Money supply. Aims, objectives and instruments of monetary policy. External balance, forex rates and balance of payment. Co-ordination of monetary and fiscal policy. Monetary policy of NBS. Monetary policy in EU.

Frederic S. Mishkin: The Economics of Money, Banking and Financial Markets, Second Edition, Scott, Foresman and Company 1989, Glenview, Illinois, Boston


	Money and Banking
	KFE

	CS/ ECTS 5
	4h/ 5
	C 30/ E 70

	The goal of the course is to provide understanding of the functions of money and the role of banking. The bank financial services and their prices are studied. The rationale of bank regulation and deposits insurance is explored. Special attention is paid to the activities of the national bank.


	Multidimensional Methods in Management (SAS)
	KIS

	ES/ ECTS 3
	2h/ 5
	C

	Practical skills in multidimensional statistical methods in SAS on real data files.

A: Subhash Sharma: Applied Multivariate Techniques. John Wiley & Sons, Inc. 1996

Gilbert A. Churchill, Jr.: Marketing Research. Methodological Foundations. 5th Ed. (1991). The Dryden Press

http://www.fm.uniba.sk/sasonlinedoc/, http://www.statsoft.com/textbook/stathome.html
http://www.psychstat.smsu.edu/MultiBook/mlt00.htm
SAS, ETS Software Time Series Forecasting System Version 6 First Edition, SAS Institude Inc.


	Operation Management
	KSP

	CS/ ECTS 5
	4h/ 6
	C 50/ E 50

	The content of these courses comprises the management of the operations of production, purchasing, sales, storage, transportation and maintenance at the strategic, tactical and operational levels.

The methods used cover operations research, system analysis and other prevailing quantitative methods of economic and managerial analysis.

Mark D. Hanna and W. Rocky Newman: Integrated Operations Management – Adding Value for Customers, Prentice-Hall


	Organisational Behavior
	KMAN

	CS/ ECTS 6
	4h/ 7
	C 50/ E 50

	Introduction to organizational behavior. Managing individuals. Managing groups. Power, authority and organizational politics. Managing organizations – organizational design. Managing organizations (continued). High performance organizational cultures. Managerial communication and skill development. Change, innovation and stress. High performance leadership. Leadership. Managing organizations – multiple perspectives on organizations, the new model of organization. Management and chaos theory.

Shermerhorn, J.R.: Managing Organizational Behavior, John Viley and Sons, N.Y. 1994

Schermerhorn, J. R. – Hunt, J.G. – Osborn, R.N.: Organizational Behavior, 7th Edition, John Wiley& Sons, Inc., N.Y.2000


	Organisational Cultures
	KMAN

	ES/ ECTS 3
	2h/ 5
	C

	Prerequisites:
	Organisational Culture - Theory

	Aim of the Course:

To understand the differences in HRM of individual EU countries.

Mercado, S.-Welford,R.-Prescott,K.: European Business, Pearson Education Ltd. 2001

Mole, J.: Mind Your Manners, Nicholas Brealey Publishing 1993

Crane, R.: European Business Cultures, Prentice Hall 2000

Hampden-Turner,C.-Trompenaars,F.: Building Cross-cultural Competence, John Wiley 2000

Lewis,R. D.: When Cultures Collide, Nicholas Brealey Publishing 1999

Lewis,R. D.: The Cultural Imperative, Nicholas Brealey Publishing 2003


	Organisational Cultures (European features)
	KMAN

	CS/ ECTS 6
	4h/ 8
	C 50/ E 50

	Prerequisites:
	Organisational Culture - Theory

	Aim of the Course:

To understand the differences in HRM of individual EU countries.

Mercado,S.-Welford,R.-Prescott,K.: European Business, Pearson Education Ltd. 2001

Mole, J.: Mind Your Manners, Nicholas Brealey Publishing 1993

Crane,R.: European Business Cultures, Prentice Hall 2000

Hampden-Turner,C.-Trompenaars,F.: Building Cross-cultural Competence, John Wiley 2000

Lewis,R.D.: When Cultures Collide, Nicholas Brealey Publishing 1999

Lewis,R.D.: The Cultural Imperative, Nicholas Brealey Publishing 2003


	Organisational Development and Change Management
	KMAN

	ES/ ECTS 3
	2h/ 9
	C

	The course is designed for students in the MBA. Program. Organisation development is aimed at continuous improvement of organisational effectiveness, quality of its products and services, satisfaction of its employees and improvement of quality of their work life. Major course topics include organisational effectiveness, organisational diagnosis, and the nature of planned change, managing change, basic organisation development interventions and international aspects of organisational development.

Cummings, T. G., Worley, Ch. G.: Organisational Development and Change, 5th Ed. West Publishing Co. 1993.

Planning and Managing Change. The Open University Business School, Course B679, 1992. Books 1-6.

Mabey, Ch. and Mayon-White, B. (eds.): Managing Change, 2nd edition. The Open University, Chapman Publishing, London 1993.


	PE (Physical training) I, II, III, IV, V, VI
	KIS

	ES/ ECTS 2
	2h/ 1, 2, 3, 4, 5, 6
	C

	Development and strengthening of active skills in the framework of elective subjects like football, volleyball, aerobic, basketball, swimming, water sports and skiing.


	Personnel Management (Selected Topics)
	KMAN

	ES/ ECTS 3
	2h/ 4
	C

	The course objective is to enrich the acquired knowledge in specific areas of HRM. The students are required to solve specific problems of HRM faced by a firm. Main topics include: recruitment and selection, staffing, motivation, job analysis, compensation, industrial relations

Milkovich, G.T. and Boudreau, J.W.: HRM, 6th. Edition, Richard D. Irwin, 1991

Business Periodical on Discs


	Planning and Designing Information Systems
	KIS

	ES/ ECTS 3
	2h/ 9
	C

	The course is intended for MIS specialists to support the basic MIS course.


	Portfolio Management and Analysis
	KFE

	ES/ ECTS 3
	2h/ 5
	C

	Eltone – Gruber H: Modern Portfolio Theory and Investment Analysis, New York University 1987

French D. W: Security and Portfolio Analysis Ohio, Merril Publishing Company 1989

Reilly F. K.: Investment Analysis and Portfolio Management, USA The Dryden Press 1985


	Practical Security of Computer Systems
	KIS

	ES/ ECTS 3
	2h/8
	C

	This course gives students deeper understanding and complex view of practical security of information systems on the level of operating systems, database systems and on the level of applications.


	Project I – IV 
	KIS

	CS/ ECTS 3, 3, 6, 6
	2h/ 7, 8, 9, 10
	C

	Course will help students to prepare the Thesis.


	Project Management
	KIS

	CS/ ECTS 5
	4h/ 6
	C 30/ E 70

	The aim of this course is to give students integrated view of managing projects, enhance their team managing skills and improve controlling and leading skills with respect contemporary dynamically changing environment.

Lock, D.: Project Management. Gower Publishing Co. Brokfield 1990.

Turner, J.R.: The Handbook of Project Based Management. McGraw-Hill, 1993


	Protection of Information
	KIS

	CS/ ECTS 3
	4h/ 8
	E

	Computer crimes, information systems audit, protection of information in financial institutions, management of protection of information.


	Psychology
	KMAN

	ES/ ECTS 2
	2h/ 1, 2
	C

	The aim of the course is to improve knowledge in the field social psychology, psychology in industry and psychology of personality. The attention will be focused also at the assertiveness and empathy, problems in interpersonal communication.

Lastrow, Ch.: Social work with Groups, Nelson-Hall, Wisconsin, 1989

Myers, D.: Psychology. 2nd ed. Worth publishers. Inc., New York, 1989

Tubbs, S.L.- Moss, S.:  Human Communication, 6.ed. Mc Graw-Hill.Inc., New York, 1997

Wolvin D. - Coakley C. G.: Listening, Brown Company Publishers, 1982


	Quality Management
	

	ES/ ECTS 3
	2h/ 7
	C

	Quality management course is intended to be an analysis of the quality practices and procedures found in both manufacturing and service companies. We will focus on the set of activities, which lead to the assurance of quality built into products and services according to contemporary quality systems, TQM and Six Sigma philosophies. Also some statistical and non-statistical methods of quality assurance will be covered. 
FEKETE, Milan: Manažment kvality. 2001. ISBN 80-223-1593-1.

Journals: Svět jakosti, Kvalita. 

Shingo, Shigeo: Zero Quality Control. Source Inspection and the Poka-Yoke System. 1993 

Evans, James – Lindsay William: The Management and Control of Quality. 1993. 2nd edit. 


	Quantitative Methods in Financial Management
	KIS

	ES/ ECTS 3
	2h/ 5
	C

	Basic aspects of valuation of financial derivatives and their quantitative analysis.

Elliott C. M., Ockendom J. R.: Weak and Variational Methods for Free and Moving Boundary Problems, Pitman, 1982.

Eymard R., Gallouet T., Herbin R.: The Finite Volume Method, to Appear in Handbook for Numerical Analysis, Ph. Ciarlet, P. L. Lions (Eds.), North Holland.

Fiedler Miroslav: Speciálni matice a jejich použití v numerické matematike, SNTL Praha, 1981.


	Regional Economics and Policy of EU
	KFE

	CS/ ECTS 3
	2h/ 9
	C

	Armstrong, H., Taylor, J.: Regional Economics and Policy, Second Edition, Harvester Wheatsheaf, New York London Toronto, 1993


	Rhetoric
	KMAN

	ES/ ECTS 2
	2h/ 1, 2
	C

	Study of the spoken expression and the forms, techniques and styles necessary for the development of communication skills in different areas of economic activities.


	Risk Management in Business
	KFE

	ES/ ECTS 3
	2h/ 5
	C

	Economic and legal aspects of risk in business. Elements and the role of risk. Identification and measurement of risk. Risk policy and its tools. Selection and utilisation of risk policy tools.


	Russian Language I, II, III, IV
	KMN

	ES/ ECTS 2
	2h/ 1, 2, 3, 4
	C

	The aim of the course is to master general reading, writing and communicating in the Russian language.
Kratochvíla, j. – strelková, k – jakubeková, v.: Krátka gramatika ruského jazyka s cvičeniami, Ekonóm, 1996.
Krčmová, D.: Ekonomisti, davajte pogovorim po rusky, I. časť, Ekonóm, I. vyd. 1997.


	Sales Management
	KMAR

	ES/ ECTS 3
	4h/ 7
	C

	Analysis of sales management and decisions made by the sales force manager. Structure and organisation of the sales force; nature of the sales job, selling in marketing theory, selection of sales personnel, sales training program, problems in compensation, supervision and stimulation of sales personnel, analysis of territories and customers, sales forecasting and quotas, ethical problems in sales management, evaluating sales performance.


	Sociology I, II
	KMAR

	ES/ ECTS 2
	2h/ 1, 2
	C

	Schaefer, T. R.: Sociology. New York: Me Grow – Hill, 1989.


	Statistical Methods
	KFE

	CS/ ECTS 5
	4h/ 4
	C 40/ E 60

	Statistics portion of the course starts with basic data analysis including Summary statistics, Estimation, Confidence intervals and Hypothesis testing. We will spend time learning Simple and Multiple Regression techniques for building prediction models. Also other technique like Time Series Analysis especially Trend Analysis will be showed to predict future values of economic variables.

Probability topics covered include mainly: Definition of Probability, Conditional, Joint and Marginal Probabilities, Random Variables, Probability Distributions: Binomial and Normal, and Sampling Distributions as: Student t distribution, (2 – chí-square distribution and Fisher F- distribution.

J.T. Mc Clave, C.G. Benson: Statistics for Business and Economics

http://www.fm.uniba.sk/sasonlinedoc/


	Strategic Alliances
	KSP

	CS/ ECTS 6
	4h/ 9
	C 30/ E 70

	Prerequisites:
	Strategic Management, Competitive Analyses and Strategies

	Yoshina, M. S, Rangan, U. S.: Strategic Alliances. Boston 1993.

Weitz B. A., Casteberry, S. B., Tammer J. F. jr.: Selling Building Partnership, Chicago 1992

Silver, A. D.: Strategic Partnership, McGraw Hill 1993


	Strategic Management
	KSP

	CS/ ECTS 6
	4h/ 9
	C 30/ E 70

	The Strategic Management course is intended to offer a set of perspectives, concepts and tools for understanding the managerial opportunities and challenges of development corporate strategy in changeable environment. Strategy formulation frameworks and managerial systems for implementation of strategy will provide the basses for analyzing organizational, national and international contexts and relationships. The course provides the analytic and conceptual foundations for making strategic decisions at business level, using a combination of lectures, discussions and case studies.

DAVID, F. R.: Strategic Management: Concepts and Cases (International Edition). 10 ed. New Jersey: Pearson Prentice Hall, 2004. ISBN: 0-13-127675-1.

Johnson, G. – Scholes, K. – Whittington, R.: Exploring Corporate Strategy: Text & Cases. 7th ed. Prentice Hall, 2005. ISBN: 0273687344.

http://myphlip.pearsoncmg.com/
http://www.strategyclub.com/
www.investor.stockpoint.com


	Strategy of Organisation in CIT
	KIS

	CS/ ECTS 3
	2h/ 8
	C

	The aim of this course is to give students an overview of strategies of big ICT companies like IBM, Microsoft, SAP, PeopleSoft, Siemens and the like.

Yoffie, D. B.: Strategic Management in Information Technology, Prentice-Hall, 1994


	Support Tools in Financial Decision-making
	

	ES/ ECTS 3
	2h/ 8
	C

	The content of the course is practical application of modern software tools in financial decision-making. The student is familiarized with new findings from the area of financial investments and their transformation into models of decision-making situations (eg. using simulations, creating scenarios and other models).

Googall, Thilo: Adequate Decision Rules for Portfolio Choice Problems. Publisher: Palgrave Macmillan, 2002

Vladimír Mlynarovič: Finančné investovanie. Teórie a aplikácie. Edícia Ekonómia, Bratislava, 2001


	System Analysis
	KIS

	ES/ ECTS 3
	2h/ 9
	C

	System analysis is intended to support a course in management information systems for MIS specialists. 

Elias M. Awad: Systems Analysis and Design, IRWIN, 1985


	Tax Accounting
	KFE

	ES/ ECTS 3
	2h/ 6
	C

	Taxation, direct and indirect taxes. Appreciation and depreciation of assets. Classification of expenses, revenues and income. Adjusting entries to income. Distinctions between accounting income and tax income. Accounting of income.


	Web Server and its Management
	KIS

	CS/ ECTS 3
	2h/ 7
	C

	Students learn how to manage Microsoft Web server.
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LIST OF TEACHERS

Teachers of the compulsory subjects:

	Subject
	Teacher

	1st Level
	

	Accounting I-III
	Assoc. Prof. Ing. Zoltán Takács, CSc.

	Business
	Assoc. prof. Ing. Juraj Borovský, PhD.

	Business in Europe
	Prof. Ing. Andrej Piškanin, CSc.

	Commercial Law I-II
	Prof. JUDr. Mojmír Mamojka, CSc., JUDr. Erika Krčová, PhD.

	Computer Aided Statistics
	Assoc. Prof. RNDr. Oĺga Nanášiová, Ing. Iveta Stankovičová, PhD.

	Computer Science
	Assoc. Prof. RNDr. Michal Greguš, CSc.

	Databases
	Assoc. Prof. RNDr. Michal Greguš, CSc., Ing. Miloslav Chalupka

	Economics I-IV
	Assoc. Prof. RNDr. Ján Boďa, CSc.

	English for Managers I-IV
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	PhDr. Želmíra Ozdínová, CSc.

	Information Systems and Business Software
	Assoc. Prof. RNDr. Michal Greguš, CSc.

	International Business Relations
	Prof. RNDr. Jozef Komorník, DrSc., Prof. Michel Doumont

	Introduction to Financial Management
	Prof. RNDr. Jozef Komorník, DrSc., Assoc. Prof. RNDr. Ľudomír Šlahor, CSc.

	Introduction to Management
	Prof. Ing. Mikuláš Sedlák, CSc., Prof. Ing. Andrej Piškanin, CSc.

	Introduction to Personnel Management
	Assoc. Prof. Ing. Ľubica Bajzíková, CSc., Mgr. Stanislava Weidlichová, PhD.

	Introduction to Statistics
	Assoc. Prof. RNDr. Oľga Nanášiová, Ing. Iveta Stankovičová, PhD.

	Labor Law
	Assoc. Prof. JUDr. Ján Matlák, CSc., Mgr. Silvia Matláková

	Marketing
	Assoc. Prof. Mgr. Peter Štarchoň, PhD., Assoc. Prof. Ing. Gabriela Bartáková, PhD.

	Mathematics I
	Assoc. Prof. RNDr. Angela Handlovičová, CSc.

	Mathematics II-III
	Prof. RNDr. Magdaléna Komorníková, CSc.

	Money and Banking
	Prof. Ing. Irena Hlavatá, CSc.

	Operation Management
	Prof. Ing. Jozef Papula, PhD., Assoc. Prof. Ing. Milan Fekete, PhD.

	Project Management
	Prof. Ing. Jozef Papula, PhD., Assoc. Prof. RNDr. Michal Greguš, CSc.

	Statistical Methods
	Assoc. Prof. RNDr. Oĺga Nanášiová, Ing. Iveta Stankovičová, PhD.

	2nd Level
	

	Branch Marketing
	Assoc. Prof. Ing. Helena Nízka, PhD.

	Business Ethics
	Assoc. Prof. PhDr. Anna Remišová, CSc.

	Compensation Systems
	Assoc. Prof. Ing. Ľubica Bajzíková, CSc.

	Competitive Analyses and Strategies
	Prof. Ing. Jozef Papula, PhD., Assoc. Prof. PhDr. Eva Smolková, PhD.

	Computer Networks
	Assoc. Prof. RNDr. Michal Greguš, CSc., Ing. Vincent Karovič

	Economic Processes Modeling
	Prof. RNDr. Magdaléna Komorníková, CSc.

	Enterprise Communication Systems
	Assoc. Prof. RNDr. Michal Greguš, CSc., Ing. Jozef Koža

	Enterprise Information Systems
	Assoc. Prof. Ing. Dušan Šoltés, CSc., Mgr. Ivan Osvald

	Environmental programs of EU
	Prof. Ing. Vladimír Zapletal, CSc.

	European Law
	Assoc. Prof. JUDr. Daniela Nováčková, PhD.

	Financial Accounting
	Assoc. Prof. Ing. Zoltán Takács, CSc., RNDr. Darina Saxunová

	Financial Management
	Prof. RNDr. Jozef Komorník, DrSc., Assoc. Prof. RNDr. Ľudomír Šlahor, CSc.

	Financial Services
	Prof. Ing. Božena Chovancová, PhD.

	Human Resource Management
	Assoc. Prof. Ing. Ľubica Bajzíková, CSc.

	International Environmental Policy
	Prof. Ing. Vladimír Zapletal, CSc.

	International Finance
	Prof. RNDr. Jozef Komorník, DrSc., h. Assoc. Prof. Michel Doumont

	International Marketing
	Assoc. Prof. Mgr. Peter Štarchoň, PhD.

	International Trade
	Prof. Ing. Víťazoslav Balhar, CSc.

	Investment Analyses
	Assoc. Prof. RNDr. Ľudomír Šlahor, CSc.

	Management Course (Current Trends)
	Prof. Ing. Ján Rudy, PhD., Prof. Ing. Andrej Piškanin, CSc.

	Management of Information Systems
	Assoc. Prof. RNDr. Michal Greguš, CSc., Assoc. Prof. Ing. Dušan Šoltés, CSc.

	Managerial Decision-making
	Prof. Ing. Jozef Papula, PhD.

	Marketing Management
	Assoc. Prof. Mgr. Peter Štarchoň, PhD.

	Marketing Research
	Assoc. Prof. Ing. Kornélia Richterová, CSc.

	Monetary Theory and Policy
	Prof. Ing. Irena Hlavatá, CSc.

	Organizational Behavior 
	Prof. Ing. Ján Rudy, PhD., Assoc. Prof. PhDr. Rozália Sulíková, PhD. 

	Organizational Cultures
	Assoc. Prof. Ing. Ľubica Bajzíková, CSc., PhDr. Helena Šajgalíková, PhD.

	Protection of Information
	Assoc. Prof. RNDr. Michal Greguš, CSc., RNDr. Jozef Vyskoč, PhD.

	Regional Economy and Policy of EU
	Assoc. Prof. Ing. Dušan Šoltés, CSc.

	Strategic Management
	Prof. Ing. Jozef Papula, PhD.

	Strategic Partnerships
	Prof. Ing. Jozef Papula, PhD., PhDr. Eva Smolková, PhD.

	Strategic Planning
	Prof. Ing. Jozef Papula, PhD.

	Value Management
	Prof. Ing. Jozef Papula, PhD.

	World Economy and EU
	Prof. Ing. Ľudmila Lipková, CSc.


FACULTY PHONEBOOK
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	02 / 50117 551
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	Study Department
	02 / 50117 465
	so@fm.uniba.sk
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	02 / 50117 478
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	OZS 332B
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	KIS 327
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	Dobrucká Lucia, Mgr.
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	Drahošová Iveta, Ing.
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	ŠO 304

	Duchoňová Mária
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	ŠO 302

	Ďuračková Danka
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	DEK 430

	Fábiková Marta
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	Library
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	K1

	Ferianc Michal
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	michal.ferianc@fm.uniba.sk
	LVT 319

	Gál Peter, Mgr., PhD.
	02 / 50117 555
	peter.gal@fm.uniba.sk
	K4

	Gáliková Lucia, Mgr.
	02 / 50117 416
	lucia.galikova@fm.uniba.sk
	KEF 233

	Gono Pavol, Ing.
	02 / 50117 458
	pavol.gono@fm.uniba.sk
	LVT 319

	Greguš Michal, RNDr.
	02 / 50117 482
	michal.gregus.ml@fm.uniba.sk
	KIS 330

	Greguš Michal, Assoc. Prof. RNDr., PhD.
	02 / 50117 488
	michal.gregus@fm.uniba.sk
	KIS 325

	Halanová Monika
	02/ 50117 400
	
	Reception

	Heinz Lynn Emily
	02 / 50117 493
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	Hlavatá Irena, prof. Ing., PhD.
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	Hlivárová Nora, Mgr.
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	KIS 332/b

	Húsovská Michaela, Ing.
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	michaela.husovska@fm.uniba.sk
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	Chalupka Miloslav, Ing.
	02 / 50117 492
	miloslav.chalupka@fm.uniba.sk
	KIS 321

	Charfaoui Emília, Mgr., CSc.
	02 / 50117 530
	emilia.charfaoui@fm.uniba.sk
	KMN 420

	Jankovičová Magdaléna
	02 / 50117 418
	magdalena.jankovicova@fm.uniba.sk
	KEF 229

	Karovič Vincent, Ing.
	02 / 50117 492
	vincent.karovic@fm.uniba.sk
	KIS 321

	Kissová Drahoslava
	02 / 50117 480
	drahoslava.kissova@fm.uniba.sk
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	Kleinová Soňa
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	sona.kleinova@fm.uniba.sk
	Library

	Kollárová Yveta
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	Komorník Jozef, prof. RNDr., DrSc.
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	jozef.komornik@fm.uniba.sk
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	Konečná Vlasta, Mgr.
	02 / 50117 432
	vlasta.konecna@fm.uniba.sk
	KMR 240

	Kovačičová Zuzana, RNDr.
	02 / 50117 477
	zuzana.kovacicova@fm.uniba.sk
	KEF 332/c

	Krčová Erika, JUDr., CSc.
	02 / 50117 484
	erika.krcova@fm.uniba.sk
	KIS 328/a

	Kubelová Karolína, Mgr.
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	karolina.kubelova@fm.uniba.sk
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	Matláková Silvia, Mgr.
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	silvia.matlakova@fm.uniba.sk
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	Medeková Oľga
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( Subject to possible change.





( Since academic year 2005-2006


� C - continuous assessment during teaching period, E – oral or written examination during examination period is required


( Since academic year 2005-2006


( Since academic year 2005-2006


(MP is compulsory subject for electing Computers in Management as the 3rd state examination subject.


� Subject Controlling is compulsory for the students admitted to the study program Management in the year 2005 and later.


(( The subject of Accounting is only optional for students who have passed the elective subjects of Financial Accounting and Statement of Finances.


((( Subject Computers in Management is optional only for students who have passed elective subject Managerial presentations.


� For students who started their study in the year 2004/2005 and earlier


( Subject is recommended for all specializations.
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